





R BB W o

........................................

£ W

E) 3872 Sl G
- ) H

L T A A
MRS :

(mBZR) REH

| 3 % | OPERATION

075 fERATHTERECINNE
— R EHRAREREERERAG / &M

i hk:

080 FENIFHEPRAESE B HALREE / ZRF KER RS AR
2 B @: 030012 :
| % ™| BNDING | i
085 ETFHMHLEMENATLERTRABRRAEEHG / & | (0351 5281691 5281688 §
| BTHRIE: ;
I [ =) | HISTORICAL DATA (0351) 5281682 5281683 (£¥)
| Rtk ;
091 REMESBEEEEWRSEE / L4 ' http.//bizy.xpmg. com |
007 (HEMLRE) HEELEBERER / #iL 57 | ML §
5 bianjizhiyou@126.com :

| i % | OVERSEAS | EIREEGEEEY S : ISSN 10036687 |
| BAK—EEEENS: CN 14-1066/G2 |

102 Netﬂixﬂgé}*&%‘t‘j “:FE'J” %ﬁNetﬂiXBgﬂ'ﬁE'\% / ﬁ%?““{% 3 ”m&ﬁg: BM 1010

i
i
i
i
t
i
i

100 EEMSHRERIEBBIARFENN / 5% 24+ | EPINBRES: 22-64 |
[ [FEREETIE: 1400004000091 !

| R g

LT SRS BT 3 & R §

. WARFFHEFEREIRZRSEEDEE ! 5
H=: AEZBRAMKKFEIRERLEERLER SRR 1981417
N o | W §ASH :

8. KEFRERZRBEREE L om: AT
ER1-8: LEERES DR LFEHAELERAE :
25EM: BRINAFEST '

| mns: i

| WEAEBURTRTR |

: ESRTT: ’

| TEEGFEBESEATE (LF39EHE)
I H 3
P B ARMI12.507T

IR L. CN14-1066/G2+ 1981 * M » K16FF * 112« ZH « P+ ¥ 12.50 + 3000 * 19 * 2020-8



wwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwww

| AR

| AR SRR

| RMBXEAXSEESR
CREBTA¥HIRERAS
| RER USSR (R
| AR I ERAD

D (BT RS

| ITASFRSEELR

| KRR ERSHBERN DR
| NEREAEXESHAGELR
LR

kS SERER

| REMBAEXESEAGELR
| EEBEA LB EER
| EREARHIESESR
| EHITEAE R

¢ BB HE G ESR
| BB ARTRSKAEHRRA
| SEEIASFASEEER
| RRET AR

| SIRIEAS AXER

| IR AR

| BOWEERER
DA R

| BRBEARERSERER
| EEIRXER

| BREIREASHAER

| FEEXIEAREER

| EM AR

| BRAFEIR

| ERTHAYSASR

| ERNERRESHACEER
| BRI ASERE RS

| BT RIR
TSR D S
LB

U (EERE) St
L (RERE) feEit
L (EBTR) FaEi
| ENHRY
| AR SHERER
- Ela - okl
| MEIA AR
| BERFER
D MR IR
DR R ER
| RIS AR
| WA
| WIRIYR

......................................

—a

CONTENTS

When Reading Becomes A Show / JiE Zi-ping 001

The Third Discussion on "Information Epidemic" / L Jun 005

Optimization Strategy of the Book Production Line of Publishing Industry in
Less—Developed Areas of China: Taking Shanxi Publishing Industry as An
Example / JiAXin-tian 008

Differentiation, Cross—Border and Integration: The Triple Approaches to the
Reform of Publishing Concepts from the Perspective of Media Change
/ WANG Yan-long, NIE Shuai-qi 013

Audio Book Content Production Mechanism: Its Social and Technological
Features / ZHAQ Dong, WU Yan-gin 018

The Development of the Academic Journal Funding Policy System in China

against the Background of Building World-Class Journals / HU Xiao-yang, MA L 024
Possible Difficulties and Opportunities for 8K TV / CHEN Xiang-yuan, LIUXin______ 030
The Innovation Strategies of "Cloud Variety Show" Production and Broadcasting

Modes / SHAQ Wan-xia 036

Scenario Narrative of Mobile Video in the Era of Intelligent Media
/ WANG Chun-zhi___ 042

The Comparison between the Media Internal Entrepreneurship and That of
Resigned Media Practitioners: From the Perspective of Media—Situation—
Behavior Theory / WANG Yue 047

Transformation and Reconstruction: Content Production of Audiovisual
Communication in 5G Era / WANF Yu, GUQO Han-yu 053

The Meta—Question of Journalism: Grounds, Orientation and the Way of

Response / LI Hong-jiang 057

Towards Digital Journalism: A Reflection on Knowledge System of Journalism
Studies in China / WANG Bin 063

The Innovative Narratives of International Communication Works of China
News Awards: From the Perspective of the Others / PAN Ya-nan 075

The Daily Transformation of Photographic Activities in the New Media
Environment / WANG Zhen-yu 080

The Interactive Design Elements and Trends of Electronic Picture Books based
on the Characteristics of Preschool Children / YUE Han 085

Reflection on and Origin Tracing of the Emergence of Broadcast Journalism
during the Period of the Republic of China / WANG Wen i 091

The Dissemination Strategies of Western Medicine in The Peking Magazine: A
Survey / TAN Yu-long, LI Yong 097

Netflix's Global Strategy and Rational Consideration of Chinese TV Plays'
Landing on Netflix / HE Xiao-yan 102

Online Movie Copyright in the United States: An Analysis based on Political
Economy of Communication / SHI Hao, JIN Chun-ping 109







