


225

BAOZHUANG GONGCHENG
FHHEF4H 204FT7TE220H

B &

MR E IR

TN B Sk PR S R T S A 7 M58, LA E 1
EFHREANERERERITHRR #R A 5
s K AR B TR AT e, E2 10
FIEE LT R R A B R R B £ 14
WL SR s 3Rk WA, £F% 19
Tkigit

T TG R A P AR T AR
R, RRE 24

% [ Sk B SO A A F, 18 28
R AN B YRR RS R AR TR EH,kAE 2
T 1) P RS AR A TP iR it g R, FERE 37

T REAE SN B BT TR
Rl R AT 42
R AP A K AE A B A A2 ms, Fak 46
s R A P I A LB AT
IFR,FHLAE 51
A EOREITEE TR $Fut, FHE 55
EF AN TRZRBUFFHFR
L@, Ak, ZWE 61
“Bat kst AL F AR B = AR TR

"+ 65
BIrEHRMN
AU %A A R I E T R EREFE 70
AR & A 2 B A AR %% 74
AP EE AR SR

FAE 78

ERAA ST ST BT RS 2 1T

A+#% 82

AMLIEH JRBRAE = i P IR 77 K 85



BRI EERR

R RITTA T BRI /R TR 5 89
FIf s B B ahiit I 94
ST SRR E R R IR & S T AT

KAE 98
BRI SCAAL R BB IR B AT SRR KB 102
Kt BAR R T WG T m REH

tEAB1E 106

SCALARET T KA S scAbas AN AR
kit 4P E 110
DIAR IR 0 S o) 3k T R LR 222K R AT

2R I 114
LLUBGV B A O A2 e s BT FAE 119
JLERMaESEZSEET Ak 124

BT AR AE S R SR
MBS, &M, v 128

WX A SR TR BEFA ERFL 133
B SR E T 2 89S R S A 137
HFZitEmIE

WAL EARZEBE A REGTEfn ik 143
VLI RHE IAE C2E F i e R R B HE i 144
VB 2Bk BB iR T HE S ik 145
iRt 24 i an g (v 146
KEREHIME RS 1E 147
M B TR BN R HE Mk 148
AR Tl 32 5 BRl 2 Be B 5 2h LTI R SRR B AR 22 B = 1) AR IR
THE ML 149
TLPIRHEE VS R2EZEA 24 4 DL DL iR iz 150
GEOER Y F AR 2B =58 X B HE ik 151
KHEARH 2R P ERE 152
B EREZER ERRHER L 153
JbE MOl R 2B HE S i 154
FEIE T AEX K KRR TR HERE 155
B(118)(141)(142)

JE#Es|

HT (BETEMGE

3 ¥l & & $ & : CN 50-1094/TB*1980*s*A4+155+zh*P* ¥ 45.00+5000+32+2014-07



PACKAGING ENGINEERING

(Initial Issue 1980) (Semimonthly)  Vol.35 No.14(Total No.284)July 20, 2014

Contents

Visual Communication Design

Visual Design and Communication for the Popular Science of
Guangzhou Intangible Cultural Heritage
CHEN Shou—ming , WANG Ming—xing 1
Exploration of Experience—type Packaging Design Based on Emotional
Expression HAO Xiu-mei 5
Analysis of Bottled Water Packaging Design
ZHANG Rui,LI Lan 10
Advantage of Cartoon Image Applied in Series Design of Brand
Packaging
YE Jun 14
Semantic Representation of Online Advertising Design
YANG Ming—lang ,MAO Fang—chi 19

Industrial Design

The Method of the Wood~plastic Products Modular Design Based on the
Marketing Principles
ZHENG Gang-giang ,SONG Rong—hua 24
Analysis of the Appearance Design of High Speed Train in South Korea
WANG Wei ,WANG Zhe 28
College Students’ Apartment Laundry Product Service System Design
MENG Ying ,ZHANG Ling—hao 32
The Electronics Product Design for the Aged Facing User Experience
CHENG Hui LI Yong—feng 37
Improved Design Method Based on Product Basic Shape
WANG Wan—qing ,DENG Xue—xiong ,XIONG Zhi—yong 42
Interpretation of Instant Existence and Growth in Interaction Design
ZHANG Peng,YIN Huan 46
The Affective Interaction Design in Mobile Applications
SUN Xin—xin ,JIN Wen—kui 51
Design Research on User Independent Creative Design Platform
SHAN Ying,LI Shi—guo 55
Double-Screen Mobile Phone Based on Ergonomics :
MA Xi-pei,JIA Hui—xin, WU Ting 61



Innovative Design of Furniture Products Based on Cultural Viewpoint of
Nanjing Intangible Heritage
YE Cong 65

Forum and Information

Analysis of the Value of Life Expansion of Paper Packaging
' LU Fei,WEN Ping—ping 70
The Application of Humanity in Modern Commodity Packaging Design
CHEN Fang 74
Enlightenment of Calligraphy Art for Modern Format Design
SU Shu—juan 78
The Market Segmentation Strategy under the Background of the Aging
Society FU Jing 82
Application of Human—-computer Interaction Design in Product Design
WAN Lu—yang 85

Design Special Subject Study of College

The Virtual Display Design Based on the Service Design Perspective
GAO Jia-wei 89
Interaction Design in Commodity Information Transmission
SUN Dan-1i 94
The Tourist Souvenirs Development Based on Salt Culture Characteris-
tics ZHANG Jiu—mei 98
Analysis and Research on the Innovation Project Design of Zhuhai
Urban Cultural Gift
SONG Xiao 102
The Vision Guiding System in Tianjin Folk Tourism Environment
HOU Wei—jia 106
Cultural Perspective of Intangible Cultural Heritage Protection of Tianjin
Innovation ZHANG Jie ,ZHONG Lei 110
Aesthetic System in the Design of Leisure—oriented Street Furniture
LI Jie , WANG He 114
Information Designing Research of Commodity Packaging Based on the
Perceived Value
PENG Hui 119
Color and Graphic Design in the Packaging of Children’ s Products
ZHU Xiao—fei 124
Packaging Symbol Based on Original Ecology Character of Brick Tea
CHEN Qi-sha,GAO Bo,WANG Xiao—hong 128
Influences of Sculpture on Packaging Container Design
QI Jing—zhou ,DAI Yong—hong 133
The Cultural Velue of Design and Cultural System of Society
LAI Ya—nan 137






