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The Impact of Story Design Mode on Consumers” Brand Attitude
Xu Lan and other authors

Telling consumer stories increasingly becomes a popular trend for brands. Prior research has mainly focused on
brand storytelling (i.e, brands tell their own stories), but the answer to the question of how brands tell consumer sto-
ries is unclear. This study focuses on the context of “brands telling consumer stories”. Through lab experiments and
studies with secondary data collected from real brand communities, the current research has found that the perceived
authenticity of a story positively affects consumer brand attitude, and audience—protagonist similarity moderates this ef-
fect. Specifically, a true story leads to a more positive brand attitude than a fictional story. However, when the protago-
nist of a story is similar to its audience, the impact of authenticity on brand attitude will be no longer significant.
Moreover, this research has identified consumers” self~imagery as a mechanism explaining the effects above. Further-
more, this research has found that the effects will be attenuated for consumers with a brand symbolic value focus (vs.
functional value focus). This research enriches the results in the field of story marketing and brand communication,
and provide a new strategy for brands to communicate with consumers through telling consumers stories, which offers

important theoretical contributions and management implications.

The Influence of the Board Informal Hierarchy on the Directors” Dissent
Chen Shihua and Zhang Rutbin

The existing literature on the role of status in the decision-making of the board mainly conducts research from
the individual-level of directors, and finds that board members with low status in the board are more likely to defer to
the board members with higher status. However, according to the Expectation States Theory, which is widely applied
in the studies at the group-level, in a group like a board, the status of the member in the group comes from the mutu-
al comparison among the members of the group, and the status of the members depends on the consistent expectations
of other members in the group, and then based on the consistent expectation of the status inequality among all mem-
bers of the group to form an informal hierarchy. According to this, we explore the influence of the board informal hier-
archy on directors” dissent at the group—level of the board based on the Expectation States Theory, and find that the
clarity of the informal hierarchy of a board is negatively related to the likelihood of directors” dissent. And when board

size is larger, the degree of board stability is lower, and the degree of interaction among directors is lower, the clarity
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