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JIANGSU COMMERCIAL FORUM
Started in 1984, No.2, 2018 (Sum No.400), Contents

Commercial Economy
03 Measurement and Evaluation of City Circulation
Competitiveness
Take 35 Large and Medium —sized Cities in
China as Examples
“Research on the Competitiveness of
Chinese Cities in Circulation” Task Group
10 A Study of the Influence Mechanism of Tea Regional
Public Brand Equity on Consumer Behavior
Based on the Multiple Perspectives of
Financial, Marketing and Consumer Tan Xin
15 Development Status and Countermeasures of Xiang
Embroidery Industry Zeng Y ao-nong,Xu Jun
19 Study on Regional Brand Construction Strategy of
Guangdong Specialized Towns
‘Take Heshan Men’s Shoes for Example

Li She—qiu, Xu Ying-hua

22 Exploration of the Cooperative Development Path
between E—commerce and Traditional Commerce
Zhang Chao-xia, Li Dong-ze
26 “Tourist attractions + new media”: a new marketing
Yangzhou Park
Xu Jiao, Chen Xiao—jing, Yao Pei—jun
33 A Survey on the Application of Cyber Marketing in
High-tech Industry
Take Millet Mobile Phone as an Example
Wang Yu-hua, Li Yi
38 Research on the Current Situation and Countermea-—
sures of E -Commerce Development of Agricultural
Products in Yangzhou Huang Yan
41 Research On the Integration of Tourism Industry
Under the Background of Internet Based on the
Development Trend of Listed Companies

Li Jian—feng, Su Jian—jun
Modern Logistics

45 Current Situation and Development Trend of the Last

Kilometer in the New Retail Trade = Chen Hong-ben

48 Research on Logistics Distribution Management of
Xinwei Supermarket Based on Customer Satisfaction

Zhao Dandan, Zhou Chang—chun

52 Teaching Innovation of Logistics Major in Higher

Vocational Education Based on Sino —American

Cooperation Hua Yong-jian
56 Research on the Current Situation and Countermeasures
of Cross—Border E-commerce in China  Sun Zhi-gang
59 Letter of credit parties based on virtual contractual
trade fraud Study on the Balance Relationship between
the Principle of Fraud Exception and the
Independence of Credit Yao Wen-kuan
63 Research on Internationalization Strategy of Intelligent
Electric Manufacturing Enterprise Based on Value
Chain Analysis Mi Juan

Service Economy

67 Rural Tourism Public Service Efficiency and
Optimization Analysis Based on DEA Model: Case
Study of ZheJiang Typical Counties

Wang Ying,Wang Yu

72 The Characteristics and Development Strategy of the

Desert Adventure Tourism in China
Xie Jian—hong,Li Xia

76 Analysis on the Coordinated Development of Tourism
in Zhujiang—Xijiang Economic Belt under the Pers—
pective of Global Tourism

Jiao Xiao—hui, Zhang Yan
79 A Research on Tourism Image Perception of SanTai
Mountain Forest Park in Sugian
Based on web text analysis

Bao Min, Lee Ming—yi
Business Accounting

82 The Strategy of Protecting the Public Interests under
the Background of High House Prices

Du Hai-rong
87 Research on the Problems and Countermeasures of
Independence of Enterprise Internal Auditing

Miao Yu—jun, Guan Zhuo
Business Management

89 Research on Management Mode of Massive Resource
Supermarket for Vocational Skills” Teaching of Machine
Application Jiang Yu—q1, Chen Ke, Zhao Wen—hui

96 Current Situation and Countermeasures of College
Students” Entrepreneurship

A Case Study of Lingang University City in

Shanghai

Jia Qi, Zhu Lei, Xue Yun—feng
98 Research on the Integration of Technical Resources after
Technology M & A :Based on the Absorptive Capacity

Dong Ping

101 Reflections on the Construction of Enterprise Orga—
nizational Learning Ability in New Situation

HongWen—qin

104 Study on the Development Mode of Small and Micro

Enterprises Innovation and Pioneering

Wu Dong-wu, Luo Weiie

106 Empirical Study on the Development of Small, Medium

and Small Enterprises in Jiangmen City Questionnaire

Analysis of Jiangmen City Liu Yury Xu Jiaoi

111 Research on the Motive Mechanism of Economic
Growth in Jiangsu Based on Supply-side Reform

Jiang De—bo,Chao Fei-meng

115 A Preliminary Study on the Construction of Jiangsu

Characteristic Towns Wang Fu~xin
119 An Empirical Analysis of Huaian County Economic
Development Zhang Li
123 Visualization of Online Education Big Data Based
on Tableau Chen Jia—yan







