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03 重塑老字号品牌形象 助力文化软实力提升

———以苏州为例 王春兰

09 互联网使用、社会互动与居民消费 郑博强

13 中国展览业与区域经济协调发展的时空演进研究
丁 烨，陶 城，王 强

21 新时期职业适应视角下酒店员工离职意向影响研究
刘蔓琳，黄丽满，王晓宇

28 影视文化产品“情怀营销”策略分析 罗帆帆

31 网络赋权视角下“抖音”中的城市文化形象塑造过程
及策略研究 王 蕊，袁可亭

37 基于 AISAS 模型的美妆产品短视频营销双案例研究
孙雨菲

41 网络口碑相关研究综述 周晓倩，陈月梅

46 基于 SWOT 分析的电商网络直播营销模式研究
徐礼民

50 城乡融合视域下传统物流业的绿色转型 姜 辉

53 绿色高校下的快递包装物回收与利用

———以浙江海洋大学为例
刘 源，陈 芳，谢宇薇

56 WCO 框架下多部门联动推进跨境电商可持续发展
模式探讨 罗 玥

60 全球价值链下中小企业集群升级探析

———以汕头澄海玩具集群为例 丁欣荣

62 南京老城南门东历史文化街区可持续发展的几
点思考 陈思怡

65 文昌宋氏祖居“门票经济”问题及优化方案
张海旭，谢镕键

69 乡村振兴背景下乡村优质旅游发展研究

———以浙江省为例 马颖杰，胡卫伟

现代物流 Xian Dai Wu Liu

国家首批认定学术期刊
中国人文社科（AMI）核心期刊扩展版期刊
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国际商务 Guo Ji Shang Wu

旅游经济 Lu You Jing Ji

商业经济 Shang Ye Jing Ji

73 促进中国大运河文化研学旅行发展的对策研究
夏远利

77 江苏省中医药健康旅游发展策略研究
苏巧勤，于宛灵，陆文静

80 大学生旅行市场的调查研究

———以西安高校为例 冯彩丽，张惠惠，张晓娜

83 浅谈无形服务与有形产品的差异 （澳）齐萧茢

87 供应链金融缓解中小企业融资难的优势及建议
樊 英

91 研发费用加计扣除新政对企业绩效的影响研究

———以乐普医疗为例 程非儿

97 广西经济高质量发展测度及影响因素的实证研究
陆 扬，刘志雄

104 创新驱动发展战略背景下江苏省创新效果评价
李 玲

107 政府补助支持企业创新的效果研究

———基于高管薪酬激励的调节视角 吴 婷

114 政府补贴与新能源汽车企业的研发 刘寒冰

118 技术进步途径对经济增长的影响研究

———产业集聚视角下 娄玉杰

121 专利质量内涵及其测度 张烨然

124 新形势下应用型高校新商科人才培养模式创新与改
革路径 朱丽莉

127 基于应用型人才培养的统计学专业教学改革与实践
范新英

130 旅游行业英语及跨文化交际能力需求分析

———以江苏地区为例 曹小芹

135 粤西“产业+”扶贫模式研究

———以楼阁堂村黑棕鹅养殖为例
李社球，梁祝崇，张晓琳

139 对于农村人居环境治理对策的思考 吴 桐
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Commercial Economy
03 Reshaping the Image of Time-honored Brands and

Boosting Cultural Soft Power
———Take Suzhou as an Example

09 Research on the Influence of Hotel Employees'
Turnover Intention from the Perspective of Occupa-
tional Adaptation in the New Period

13 Internet Use, Social Interaction and Residents'
Consumption Behavior

21 Research on the Space-time Evolution of Coordinated
Development of China's Exhibition Industry and
Regional Economy

28 Analysis of “Sentimental Marketing” Strategy of Film
and Television Cultural Products

Electronic Commerce
31 Research on the Process and Strategy of Urban

Cultural Image Construction in “Tiktok” from the
Perspective of Network Empowerment

37 Multiple Case Research on Internet Celebrity Short
Video Marketing of Beauty Products based on AISAS
Model

41 Summary on Researches of online Word-of-mouth
46 Research on E-Commerce Webcast Marketing Model

based on SWOT Analysis
Modern Logistics
50 Research on the Green Transformation of Traditional

Logistics Industry in the Context of Urban-rural
Integration

53 Recycling and Utilization of Express Packages in
Green Universities

———Take Zhejiang Ocean University as an example
International Business
56 Discussion on Multi-Sectoral Linkage to Promote the

Sustainable Development of Cross-border E-commerce
under the WCO Framework

60 Analysis on the Upgrade of Small and Medium-sized
Enterprise Clusters in the Global Value Chain

———Take Shantou Chenghai Toys Cluster as an
Example

Tourism Economy
62 Some Thoughts on the Sustainable Development of

the Historical and Cultural District in the South Gate
East of the Old Nanjing City

65 The “Ticket Economy” Problem and Optimization
Plan of the Song Family Residence in Wenchang

69 Research on the Development of Rural Quality
Tourism under the Background of Rural Revitalization

———Take Zhejiang Province as an Example
73 Study on the Countermeasures to Promote the

Development of Research Tourism of Chinese Grand

Canal Culture
77 Research on the Development Strategy of TCM

Health Tourism in Jiangsu Province under the
Background of “One Belt One Road”

80 Investigation and Research on the Travel Market of
University Students

———Take Xi'an Universities as an Example
Service Economy
83 Exploring the Differences between Intangible Service

and Tangible Goods
Business Accounting
87 Advantages and Suggestions of Supply Chain Finance

to Relieve Financing Difficulties of Small and
Medium-sized Enterprises

91 Research on the Impact of New Policy For R&D
Expenses Deduction On Corporate Performance

———Take Lepu Medical as an Example
Business Management
97 Study on the Influencing Factors of Guangxi's High-

quality Economic Development
104 Evaluation of Innovation Effect in Jiangsu Province

under the Background of Innovation-driven Develop-
ment Strategy

107 Research on the Effect of Government Subsidy to
Support Enterprise Innovation

———Based on the Adjustment Perspective of
Executive Compensation Incentive

114 Government Subsidies and Research and Develop-
ment of new Energy Automobile Companies

118 Research on the Impact of Technological Progress
on Economic Growth

———From the Perspective of Industrial Agglomer-
ation

121 Patent Quality Connotation and Measurement
Business Education
124 Innovation and Reform Path of New Business

Talents Training Model in Applied Colleges under
New Situation

127 Reform and Practice of Statistics Teaching Based on
Applied Talents Training

130 Needs Analysis of English and Intercultural Commu-
nication Competency in Tourism Industry

———With Jiangsu as A Case
Theoretical Hotspot
135 Research on “Industry+” Poverty Alleviation Model

in Western Guangdong
———Take the Breeding of Black and Brown

Goose in Lou Ge Tang Village as an Example
139 Thoughts on the Countermeasures of Rural Human

Settlement Management
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