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61 国家名城形象下常州文化旅游产业融合发展策略研究
———与苏州、无锡、南京的竞争与借鉴分析

陈 良
65 徐霞客滇游考察中的绅士导游模式 王 波，石亚琴

68 过度教育对劳动者工资收入的影响 邱 雨
71 基于空间杜宾模型的市域科技创新能力的影响因素研究

———以河北省为例 李军峰

76 互联网金融企业资产证券化研究 苗雨君，王昕禹
81 基于供应链的泛海建设营运资金管理研究

高 原，王安琪
87 税收影响“珠三角”九市科技创新的探讨

———基于粤港澳大湾区视角 邓满源
90 政府会计制度下高校涉税业务管理及核算研究

孙 莉

96 基于因子实证的技术创新软环境评价研究
———以上海市 B 区为例 仓基武

100 江苏省中小企业生态环境评价研究 刘艳博
104 知识产权密集型产业与新型城镇化的互动与提升
104 路径研究 申 瑞，倪 杰，丁 桦
108 女性高管特征对企业绩效的影响研究 王 慧
112 生育对女性收入的影响研究 张嘉祺
116 企业文化建设探析 王积甜，何金霞

119 社交媒体时代 STEAM 教育营销策略探析
———基于“使用与满足”理论 吴恩楠，黄 浩

122 高职院校农村籍学生返乡创业意愿的影响因素研究
———基于 Logistic-ISM 模型的实证分析

许妍谢，夏静波
128 后疫情时代高校选修课教学路径探索

———以《中国商帮》为例 徐德云
131 数字经济背景下在线教育培训机构的营销策略探索

———以“星火教育”为例 周 瑛，区嘉倩

135 我国对外直接投资逆向技术溢出机理研究 钟 帅
138 江苏省自贸区知识产权保护研究 李 蕊
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Commercial Economy
03 Research on Online and Offline Integration Develop-

ment of Listed Department Store Commercial Comp-
anies Based on Technical Efficiency Evaluation

07 The Success and Failure of Scenic Spots are Insepar-
able from the Business of Scenic Spots

10 Research on the Relationship between Cultural Capital,
Social Class and Cultural Consumption

14 A Review of Research on Reward Formation of Existing
Consumers' Recommendation Willingness

18 Research on the Impact of Domestic and Foreign
Monetary Policies on China's Non-ferrous Metal Prices

22 Exploration on the Operation of Art Museums in the
Era Of Digital Media

Electronic Commerce
26 Research on the Promoting Effect of the Development

of Digital Economy on my country's Economic Growth
———An Empirical Analysis based on China's

Provincial Panel Data
31 On the Legal Protection of the Rights of Internet

Consumers
34 Research on the Quality Upgrading and Upgrading of

Digital Economy Empowering Industries under the
Background of the Integration of the Yangtze River
Delta

———Take Taicang City, Jiangsu as an Example
Modern Logistics
37 Analysis of Factors Influencing Low-carbon Operation

of Logistics Enterprises Based on DEMATEL and
ISM Methods

International Business
41 Discussion on the Integrated Development of Cross-

Border E-Commerce OTO in China under the Back-
ground of Digital Economy

46 Research on the Relationship between the Import
Trade of High-Tech Industries and the Technological
Progress of China's High-tech Industries

50 The Relationship between Agricultural Trade Libera-
lization and Anti-Poverty

Tourism Economy
54 Research on the Mode and Realization Path of Jiangsu

Night Cultural Tourism Consumption Concentration
Area

57 A Study on the Reference of the Development of
Japan's Tourism Economy to Yangzhou's Cultural
Tourism

61 Research on the Integrated Development Strategy of
Changzhou's Cultural Tourism Industry under the
Image of a National Famous City

———Analysis of Competition And Reference with
Suzhou, Wuxi and Nanjing

65 XU Xia-ke's Gentleman Tour Guide Mode in Yunnan
Tour

Service Economy
68 The Effect of Over-Education on the Wages of Workers
71 Research on the Influencing Factors of Municipal

Science and Technology Innovation Ability Based on
Spatial Durbin Model

———Take Hebei Province as an Example
Business Accounting
76 Research on ABS of Internet Financial Enterprise
81 Research on Operating Capital Management of Oce-

anwide Construction Based on Supply Chain
87 Discussion on the Impact of Taxation on Scientific

and Technological Innovation in the Nine Cities in
the “Pearl River Delta”

———Based on the perspective of the Guangdong-
Hong Kong-Macao Greater Bay Area

90 Research on the Management and Accounting of
Tax -related Business in Colleges and Universities
under the Government Accounting System

Business Management
96 Research on Evaluation of Technological Innovation

Soft Environment Based on Empirical Factors
———Taking District B of Shanghai as an Example

100 Evaluation of Eco-environment of Small and Medium-
sized Enterprises in Jiangsu Province

104 Research on the Interaction and Promotion Path
between Intellectual Property Intensive Industries
and New Urbanization

108 Research on the Influence of Female Senior Managers'
Characteristics on Enterprise Performance

112 TheEffect of Birth onWage of Chinese FemaleWorkers
116 Analysis on the Construction of Corporate Culture
Business Education
119 Analysis of STEAM Education Marketing Strategy in

the Era of Social Media
———Based on the theory of “Use and Satisfaction”

122 A Study on the Influencing Factors of Rural
Students' Willingness to return to Their Hometown
to Start a Business in Higher Vocational Colleges

———Empirical analysis based on Logistic -ISM
Model

128 Exploration on the Teaching path of Elective Courses
in Colleges and Universities in the Post-epidemic Era

———Taking 《Chinese Business Group》 as an
Example

131 Marketing Strategy Exploration of Online Education
and Training Institutions under the Background of
Digital Economy

———Take “Xinghuo” as an Example
Theoretical Hotspot
135 Research on the Reverse Technology Spillover Mec-

hanism of my Country's Foreign Direct Investment
138 Research on Intellectual Property Protection in

Jiangsu Free Trade Zone
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