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Under the influences of financial crisis in 2009,
China's textile and garment enterprises gradually
getting better supported by a series of macroeco-
nomic policies, such as “expanding domestic de-
mand, keeping the growth rate, adjusting the struc—
ture and paying attention to people’'s livelihood”.
Listed companies can represent China's textile in-
dustry. Their operations indicate the overall trend of
China's textile and apparel industry.

Experts from the Jiangsu Academy of Social
Sciences analyzed the operations of textile and gar-
ment enterprises in 2009 according to their financial
indicators, assets and liabilities, and cash flow.
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Jiangsu's textile and garment enterprises al-
ways pay attention to corporate culture. They take
the lead in China to construct their core competi—
tiveness in recent years.

After an investigation of some outstanding
enterprises, such as Huarui,
Bosideng in Jiangsu, China Textile Association of
Corporate Culture Research Group concluded their
achievements from adhering to the scientific de—
velopment, to tackle the financial crisis, to
strengthen cultural soft power and building a har—
monious working relationship.
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