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New energy, energy saving, electric cars, new
materials, new pharmaceuticals, biotechnology and
information industries are China's seven strategic
new industries. Jiangsu provincial government
clearly focused on the development of new energy
and smart grid, new materials, biotechnology and
new medicine, environmental protection, software
and service outsourcing, Internet of things six
strategic new industries.

Jiangsu Academy of Social Sciences experts
analyzed the development and problems of Jiangsu
new industries, proposed some countermeasures
and suggestions to promote the development of
new industries in Jiangsu.
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Since 2000, China's outdoor products industry
has maintained continuous growth. Its average an-
nual growth rate of retail sales has reached 47.5%,
and the average annual growth rate of volume
shipment has reached 48.4% . Outdoor products
industry has become a major potential plate in Chi-
na's garment industry.

The 2009 annual report of China Textile Com-
merce Association Outdoor Chapter provides us
with valuable information from the brand competi-
tion, distribution channels, consumer product com-
position, etc. in China's outdoor products industry.
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