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自我一致性对旅游目的地忠诚的作用机理研究

——以韶山为例⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯许春晓 王甫园(1)
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基于Amos的环境地方性与游客地方感之间的关系机理分析
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Research on the Mechanism of the Effects of Self-Congruity on Destination
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Retrospect and Prospect of Overseas Tourism Destinations Branding Research
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Implications of Utility Evaluating and Managing of the Influential Factors
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Evolution of Backpackers and the Concept Reconstruction of Backpacking
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A Study on American Tourists’China Images：Based on Grounded Theory
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