j3

NF
5

T3

Tourism and Hospitality Prospects

RAH 4

2022 AN il



¥ 5T Tourism and Hospitality Prospects
556 A 4 1] (RS 34 D 2022 4 8 [ 30 HHR

Im
Y

(ING %55 WSR-S e &
WA TES BUAHERLAA P R 2= [14 7 47 X

HgdE BRI

25 Lh R 244 R 2K

42 I A R B S 5 N S R AR IR 5T
FRH X H SEHK X % mEiHk

68  rRRElRIF BRI . A4 R R
WL AR ERE E ok AZK

105 (ka7 ) Hwh “RiEZEER FLRHBI
(FRiE5F) ) St

106 AN



Tourism and Hospitality Prospects
( Bimonthly ) Vol.6 No.4 ( General Serial No. 34 ) August 2022

Contents

1 An Important Way to Become Modern Human: The Significance of Tourists’ Spatial
Behavior from the Perspective of Mobility and Modernity
HUANG Xiaoting / SHAO Weifang

25 In the Name of “Min”: Three Levels of Homestay Cognition
YANG Lijuan

42 The Impact of Customer Participation on Purchase Intention in Tourism Live Broadcasting
LI'Yali / LIU Yan / GU Huimin / LIU Lu / GU Huiru

68 Tourism Big Data Research in China: A Twenty-Year Review and Prospects
JIANG Fan / LIN Shanshan / YING Tianyu / PAN Bing / ZHOU Yaqging



