E )J,t (AT %32E Helll HE250H 2017464 6 Hitii)

01 I ERHE A EER—"—lF — %" 5 EIR TR A JE ()
“—ifr —BH R 09 8 AR S A R AR RS ATE) A1
KA & & TER/EZZR—F—R5 b Bikird kg
wF RED B/ C——I" ek T RENFRE T A S
7 WO AR | LA IEIRI S BmBRE R 9 IR —
W B IR R VB AR ARG C— R R R S
R AR5 64E Mih Philippe Violier

14 GREE RS Bl AS S AR ERLE G .
— T2 5 MR B SSUE M

A A FEIE A £

28 JiiR{iFI A AN 2 A

—— AR ER B K 3G
38 EBUCHE, TFR RIS [E K NFyP £k

53 HeImAHZ? i R R I Y kR L REF AHRIAE
64 H b E GTY G 5 R 2 A DG ek
— & TR RN AR 6 RIEFFR
BEZ kit 2 gk T4aE
75 T TPB AN B Bl E SCHHRRIH TR s b LT

RE

&l

86 FET Logistic FEAIXT TALC R HY £ B B % 22 i K1) 43
— k% EE+TXEBRAEGRFEEPRAPEX KR K B
96 Il RSP AL 27 T TRE S T AT 2 i U 5T
BXEF REH FRE
109 JiRdiF App PRt S0 SK & 1n) - B SR
Rk FUM 2 K FA

119 JiAT4t SR PR 2 S B S E A U}
126 i) S 7 30 [ PR a5 i A s BE AR 4 33T
&EEE 2017
AHEE 1.

2

3.

4 010 - 63094651

[EAFIEAS ] CN11 - 1120/ k * 1986 * m * 128 * zh = P = ¥ 20. 00 * 16* 2017 — 06



CONTENTS

Discussion Forum of China Tourism Development: China Tourism Development
through “the Belt and Road”(IT) «+++++++sssssseessrrenmesintiiisiitii
ZHANG Rui, JIN Lei, DING Peiyi, SONG Zhiwei, PANG Shiming, YAO Yanbo,
HOU Pingping, SHI Shouxiang, ZOU Tongqgian, SHEN Shiwei, Philippe Violier (01)
The Convergence of Tourism Industries, New Tourism Formats and the Growth of
Informal Employment: A Positive Analysis Based on Industries Experience and
Conceptual Mode] +«+eeeeeeeeeeeees GUO Wei, QIN Yu, HUANG Weidong, YU Qin (27)
The Effect of Tourism Development on Poverty Alleviation: A Literature Review
.................................................................. LI Ruyou, GUO Lufang (37)
Tourism and Modernity: A New Returning—centered Research Paradigm
..................................................................... LIU Luhu, ZUO Bing (51)
Old Wine in New Bottle? The Myth of Tourist Satisfaction Measurement
............................................. MA Tian, Xiang(RobeI‘t) LL XIE Yanjun (63)
The Matching Effect of Destination Country Image and Tourism Product Type :
An Empirical Study Based on the Stereotype Content Model (SCM)
"""""""""""""" MU Xueming, BAI Changhong, WU Bo, WANG Hongyu (74)
Developing an Extended Theory of Planned Behavior Model to Predict Outbound
Tourists” Civilization Tourism Behavioral Intention ««++++-+++-++-- QIU Hongliang (85)
A Quantitative Division for Each Stage of the TALC Model Based on the Logistic
Model: Discussion on the Tourism Life Cycle Types of the Ten National Parks in
the United States «+vsxsrerersrerersrararaeaeenns ZHANG Chengming, ZHANG Han (95)
Emerging Opportunities for Underdog Brand Hotels? A Study of Consumers’ Brand
Sensitivity under the Context of Switching Booking Channels
............................................. LYU Xingyang, TAN Huimin, LI Huifan (108)
Tourism App User Stickiness and Purchase Intention from the Perspective of Interactivity
.................................... ZHANG Chubing, LI Yina, WU Bo, LI Dongjin (118)
The Reflection on and Reconstruction of Payment System in Travel Agency Liability

Insurance ..................................................................... Y]N Tong (]25)

Since 1986

#.9 7 H

Tourism Tribune

Monthly
Vol. 32 No. 6
June 6 2017

Tourism Tribune the only national gazette
specialized in tourism to be distributed at home
and abroad is published monthly in Beijing.

The manuscripts are peer reviewed
anonymously.

Sponsor Tourism College of Beijing Union
University

Published by the Editorial Office of Tourism

Tribune

Editor-in-Chief YAN Xuyang
Executive Editor-in-Chief ZHANG Lingyun
Associate Editor-in-Chief
BAO Jigang Haiyan SONG
XIE Yanjun DAI Bin

WU Qiaohong SUN Yehong

Editors LIU Lu, WEI Yunjie

Our domestic readers can subscribe to Tourism
Tribune from the local post offices.

Publication Code 82 - 396

The subscription address for our foreign
readers China International Book Trading
Corporation Post Box No0.399 Beijing
Subscription Code M1153

© All

information from this publication is authorized

rights reserved.Use of data and
provided source is acknowledged.

E-mail lyxk@vip.sina.com

Website www.tourismtribune.cn



