ISSN 1002-5006
CN 11-1120/K

A5

TOURISM TRIBUNE

ERHMESHZMET - PFESKEERZWAEARET (AitRZE)

EEFBZOET - pE A XS RFEHAAMIZEEIESN (AT ) EEIFI - CSSCISEIEERFI

A Journal of the National Social Science Foundation of China

One of the Highest International Impact Academic Journals of China (Humanities and Social Sciences)
An Authoritative Journal in Humanities and Social Science in China

A Journal Indexed in the CSSCI

B =4E K B EOE TR B K
SRR REER G MBS ZEE? —— R B “2EURIRAA LS S APk T e R 4922 50 i
B FER FTiw EEF
BEBNERESSHZEES 5T W AR AL 2/ o6 B 69 s Ak 42 7
B = B B
NI I X B E ki & E N R RKHIR T
B R FHE
PUNMEX: BIEERNETBEHE R B HERRE

B3R5 R A AR Rt S b SaRASZ S AT

2023.2




E >Tk (AT #38E Fol BFESM 2034F2H6HEMR)

Since 1986

A5 5 4 : R T A N
bW g 01 2B i I K A BBR S e 1 o
03 oLl 4 e 2 i A L 5 5

B ik E B EMRFEL KR/ FLREE, ERBEE

s % FRH AP B L YR LE A KRR /AR, BT
LUYOU XUERAN RE A OB/ BEHERREAL—BHIESROEES BX

£ & AR e AR AR LA AL S Foliday BB AF T X ARIER/

PO BRI B AL R B RS

o | 16 % FHRIER RREA 4/ 2 A 2207

] HE www. lyxk. chpt. cnki. net

—k A “ABEKRRRILY §AREFEE G ZBIEE
wmiE ok A e AT B OE
30 ANFEEESFIRRS SR AR R BRI T 2

* % —k A CHARLS 3B 09 257
T ER AT N H
3 O & 47 BUFATE R RN R I 4 R e rE R AR RN

X BFER LiE R R X OB
66 WUEE IR BT SHARES S
— A& T N et AR 5 3 vy ) 44 S AR AR T

REBEME IR ERY BS54
% i 81  JRIWEE A U AR AR e 2 1) 1) 52 il
— AR AT e X P AU
X8 H % B AR RIRNT MRS
92 INFMERIE AT T AR AR ) 5 B 1 52 e

— ARERPARELR S E4X P AR
S &

v 106 LUK - PR BROAE TR B % 45 €3 90 R I
BT I Ftak
120 PSP R E XA TR R
% 1 — A TS BB A 4 FAES AT
ISSN_1002 - 5006 BREW & & K&
CN I1-1120/K . — — .
i . 134 ERALTT ST 5 R RS 18] 19 2 0I5 1 2 S0k
vAJ™ 1 Zagol Habesha /T # 191
B B 4% A3 100101 F OB K % R
B LR 148 FET R T TR T IRAT A 5 DX Tk R 28 22 5
te EH 010-64909224 VAP T 3R AT Hy 451
E - mail lyxk@vip.sina.com (y%’iﬁ ’,g:/'%:ﬁ éﬁ@/fi}}i‘ /jf/f%ﬁﬁ
160 BRI [ 52 2 4 R M i gk )5 FE A
E#M A A A ) 3

IF&EEE #H = OMIAE-FEEIRERESPO
AHBE 1. AHLTRTERESTFEFE

iT 5 BB lyxkfx@163.com I
|
|
J

RITHRREA 010-64909224 2. AT R X ZH D XEH H RN, S0 — B S %
e 20170078 3. ATIMFTE S XS4 BT RS B W14, 107 S, B % 75 0

4. RFIAREAI R B AR 2%, £ BRI TEA 2R BIE. 010 — 63098272

[EATIE A S ] CN11 - 1120/ k * 1986 * m * 170+ zh * P = ¥ 60. 00 = 18+ 2023 — 02

IFEBERA 010-64909224



CONTENTS

Editorial: The Limits to Tourism Growth and Research Attitude
BAO Jigang (01)
Discussion Forum of China Tourism Development: Reflection and Practice of the
Tourism Industry under COVID-19 Pandemic
CHEN Rong, ZHANG Shumin, SUN Jian, TANG Lan,
QIAN Jiannong,CAI Yongxing, LI Liangyi (03)
Can Rural Tourism Reduce the Urban-Rural Income Gap?—Empirical Evidence
froth National Leisure Agriculture and Rural Tourism Demonstration Counties”
HUANG Xijia, ZHANG Ke, WANG Hongjian, XIONG Ziyi, HU Bing (29)
Does Supplementary Medical Insurance Promote the Tourism Consumption of Elderly
Families? Empirical Analysis from CHARLS Data
REN Mingli, SUN Qi (46)
Nonlinear Effects of Digital Economy Development on Tourism Total Factor Productivity
WU Dandan, FENG Xuegang, MA Renfeng, HAO Chen, WU Yang (64)
Projected Image and Social Media Engagement in the Official Weibo of the Palace
Museum—-Based on the Optimal Inference of Bayesian Models and Influence
Diagram
WANG Junyi, LUO Qiuju, ZHAI Xueting (80)
The Effect of Tourist-generated Content Characteristics on Travel Intention: The Chain
Mediation of Social Comparison Emotions
XIONG Wei, HUANG Meijiao, CHEN Siyan (91)
The Impact of Cognitive Tourism Experience on Post-stress Growth of Young Tourists:
Multiple Chain Mediation Effects of Self-orgiveness and Interpersonal Forgiveness
LI Ying, HE Wenhua (105)
Small Predicts Large: The Role of a Hotel” s Default Option Setting in Nudging
Customers’ Green Consumption Intentions
GUO Yanghong, XU Xing' an (119)
The Influence of Sensory Cues on the Usefulness of Hotel Reviews: Empirical Evidence
from the Perspective of Mental Simulation
YAN Huili, XIONG Hao, ZHANG Xiaohao (133)
Multiple Perceptions and Consumption Practices of Transnational Restaurant in the
Context of Globalization: A Case Study of Guangzhou Zagol Habesha Ethiopian
Restaurant
YIN Duo, YANG Rong, LIN Jiexuan (147)
Spatiotemporal Differences in the Accessibility of Scenic Spots based on Door-to-Door
Travel by High-speed Rail: A Case Study of Shanghai—Nanjing Intercity Travel
JIA Wentong, HUANG Zhenfang, BAO Jiaqi, SHEN Weili (159)
Impact of Border Tourism on National Security: Deconstruction and Reconstruction

TIAN Li, MENG Shuaikang (168)

Since 1986

.4} 7 H

Tourism Tribune

Monthly
Vol. 38 No.2
February 6 2023

Tourism Tribune the only national gazette
specialized in tourism to be distributed at home
and abroad is published monthly in Beijing.

The manuscripts are peer reviewed
anonymously.

Sponsor: Tourism College of Beijing Union
University

Published by the Editorial Office of Tourism

Tribune

Editor-in-Chief: YAN Xuyang
Executive Editor-in-Chief: ZHANG Lingyun
Associate Editor-in-Chief:
BAO Jigang XIE Yanjun
Youcheng WANG WU Qiaohong

SONG Zhiwei SUN Yehong

Editors: LIU Lu, ZHOU Xiaofang WANG Jing,

ZHENG Guo

Our domestic readers can subscribe to Tourism
Tribune from the local post offices.

Publication Code 82 - 396

The subscription address for our foreign
readers: China International Book Trading
Corporation Post Box No0.399 Beijing
Subscription Code M1153

(© All rights reserved. Use of data and
information from this publication is authorized
provided source is acknowledged.

E-mail:lyxk @vip.sina.com

Website:www.lyxk.cbpt.cnki.net



