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_■金融机构的治理改革：需配套的顶层设计

李维安Li Wei’an

-口顾客心理授权的多层次模型分析：基于控制欲的调节作用
A Multi+level Model Resea rch on Customer Psychological Empowerment：The Moder

ated E仟ectofDesireofControl

韩小芸黎耀奇Han Xiaoyun，Li Yaoqi

旧渠道中不同机会主义的管理：合同的双维度与关系规范的作用研究
Managing Diffe rent lypes of Opportunistic Behavior in Marketing Channel：Effects of

Tw0 Dimensions ofContracts and Relational Norms
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Consumers’Ethical Purchasing Intention in Chinese Context：Based on TPB Perspective

邓新州Deng Xinming

固慈善营销中契合度、熟悉度和产品性质对消费者响应的影响
TheInfluences of Fitness betweenCause and Product,Familiarity ofCause,and ProductNa-

toreonConsumerResponsestoCause‘relatedMarketing
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M＆A：From Weaker Brands Perspective
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calAnalysisto Shaoxing Businessman’SInheritance
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Regional Protectionism，WaysofShareTransfer and Private Benefits ofControl：The Evi

dence from Block Negotiated ShareTransfer
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沈洪涛苏亮德Shen ltongtao，Su Liangde

团网络治理的权力基础：一个跨案例研究
AMultipleCases Researchon Power BaseofNetworkGovernance

王基WangQin

圃会计估计的准确性、行业共识信息与个体投资者的决策
The Accuracy of Accounting Estimates．Consensus Information and Individual Investors’

Decisions

张继动张丽霞Zhang Jixun．Zhang Lixia

面团市场化进程、产权配置与上市公司资产剥离业绩——基于同属管辖交易视
角的研究

Marketing Process，Propertyr Configuration and Performance of Listed Company‘s Dives。

titure：From the Perspective ofthe Same Jurisdiction ofTrade

徐虹XuHong

四中国劳动密集型制造业的生产力困境——企业社会责任的视角
Productivity Dilemma of Chinese Labor-intensive Manufacturing Enterprises：From the

PerspectiveofCo rporate Social Responsibility

李祥进杨东宁徐敏亚雷明Li Xian由in，Yang Dongning，Xu Minya，Lci Ming

圃ERP系统的实施与代理成本——基于中国ERP导八期的证据
The Effect of ERP System Implementations on Agency Cost：Evidence from the Period of

Introducing ERP in China

曾建光王立彦徐海乐 Zeng Jianguang，Wang Liyan，Xu Haile

珏国中国情境下高绩效工作系统与企业绩效关系的元分析
A Meta-analysis on the Relationship between High Performance Work System and Firm

PerformanceintheContextofChina

张微燕李端风姚秦Zhang Huiyan．Li Duanfcng，Yao Qin

圃绩效考核政治性对个体知识共享行为影响的实证研究
Empi rical Research on the Influence of Performance Appraisal Politics to Individua

Knowledge Sharing

赵书松Zhao Shusong

Nankai Business Review

第三届国家期刊奖提名奖

中国北方十佳期刊

天津市优秀期刊

中文社会科学引文索引(CSSCI)

来源期刊

国家自然科学基金委员会管理科学部

认定的管理科学A类重要期刊

万方数据


