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The Changing Tendency of Contelilporary Chinese Youth’s Subjective Cognition of Social Status
.................................................................. Lei Kaichun’ Qiu Xiaolan & Liu Lin(l)

Abstract; The youth’s subjective cognition of social status is the important influencing factor of social
stability. Using the related data of “Chinese Social Survey” from 2006 to 2019, this article aims to explore
the overall level regarding subjective cognition of social status among contemporary Chinese youth and its
age-period-cohort effect. According to the research results, the contemporary Chinese youth’s subjective
cognition of social status presents the general downward tendency; regarding the dimension of age, the
youth’s subjective cognition of social status in the middle stage is lower than the early stage and late stage,
which presents the changing tendency of U-shaped curve; regarding the dimension of period, the youth’s
subjective social status continues to increase from 2006 to 2011, continues to decrease from 2011 to 2017
and increase slightly in 2019, which present the changing tendency of N-shaped curve; regarding the
dimension of cohort, there is no significant difference among different cohorts. The youth policies should
focus more on the youth’s life dilemma and career development to prevent the continuous downward
tendency in the subjective cognition of social status.
Keywords: Youth Class Identity Age-Period-Cohort Effect

The Class Differences in Economic Cost of Childrearing «----------- Wang Jun & Shi Renbing(14)

Abstract; Under the theoretical perspective of social stratification and intergenerational status
reproduction, this article takes the influence degree of rearing children on family economic life as the

measurement indicator, and uses the related data of “ Chinese Family Panel Studies” from 2010 to 2018 to
examine the class differences in economic cost of childrearing. According to the findings, the families’

educational status, economic status and occupational status have different influences on economic cost of
childrearing ; for the families with higher educational level, lower economic income and employment outside .
the system, the economic cost of childrearing is higher; regarding the economic cost of childbearing, the
distribution of age groups varies with class; for the low-income families rearing 3 to 5 years old children, the
economic cast is higher. We should targetedly implement the policy, effectively reduce the families’
economic cost of childrearing; meanwhile, we should also pay attention to the social mobility expectation
among low and middle class families, and their pursuit for children education and childrearing quality,
hence promote the balanced and sustainable development of the families and even the whole society.
Keywords: Economic Cost of Childrearing Class Status Children’s Age Group

The Spatial Practice of Male Takeout Riders’ Gender Temperament
--------------------------------------------------------------------------------- He Lingmin & Ren Ha0(27)

Abstract: Based on the field survey, we find that the male takeout riders’ dual gender temperaments are
shaped by the absent digital labor space, which is different from the labor space produced by traditional
males’ “dominant-subordinate” temperament. The companies make use of the disciplinary strategies from
digital space, and hence construct the male takeout riders’ dominant temperament characterized by
“breadwinners ” and “ competition”, subordinate temperature characterized by “ humility” and
“ingratiation”. Regarding the takeout riders’ dominant temperament, it would be reinforced in the route
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selection of physical labor space; regarding their subordinate temperament, it would be reinforced by the
key others’ spatial-temporal control in physical labor space and the spatial strategies like recoding physical
activity, etc. As the result of reinforcement, the male takeout riders would fall into the temperament state
characterized by “low dominance-high subordination” , which would lead to their temperament anxiety. In
this regard, the male takeout riders would choose to take different strategies in labor space and rest space,
hence they could eliminate their temperament anxiety and strengthen dominant temperament. These
findings could broaden the studies of traditional labor space and masculinity; they are also beneficial for
us to understand the digital workers’ dynamic construction process of masculinity.

Keywords: Takeout Riders Dual Gender Temperaments Digital Labor Space Physical Labor Space

The Cultural Identity Embodied in the Adolescents’ Bullet Comments
------------------------------------ Zhang Ning , Duan Xiaoxuan, Yang Fan & Yuan Qinjian(40)

Abstract: Based on the related discussion of cultural identity theory, this article tries to conduct content
analysis of bullet comments towards “The Nation’s Greatest Treasures” program in a video website.
According to the findings, on the basis of common cultural status including Chinese people and Chinese
nation, the adolescents sending bullet comments would form their cultural identity; the cultural identity
embodied in the adolescents’ bullet comments mainly include three dimensions, namely cultural cognition,
emotional assimilation and behavioral practice; there exists progressive relationships among these three
dimensions; cultural recognition would incur emotional assimilation, while emotional assimilation would
stimulate behavior practice. In addition, the adolescents’ some cognition of history and some attitudes
towards program content would exert negative impact on their cultural identity. These research results
could enrich our awareness of adolescents’ bullet comment behavior and adolescent culture, provide
corresponding references and suggestions for producers of humanities videos and platforms of social videos,
which is of great importance to consolidate the adolescents’ sense of community for the Chinese nation and
strengthen their cultural self-confidence.

Keywords: Adolescents Bullet Comments  Cultural Identity Content Analysis

The Electronic Sports and Fan Culture in Digital Era ----:ccccovoveiieiieianianien Zhang Wenjie(50)

Abstract ; Compared with the traditional sub-culture, the fan culture of electronic sports presents different
characteristics. Based on the content analysis of X club’s online community and interviews towards fans of
electronic sports, this article tries to explore the fans’ characteristic of integration in the process of
commercial culture and mainstream culture’s incorporation of electronic sports. According to the findings,
the fans would express their love for commercial events of electronic sports through consumption identity;
meanwhile, they would shape the fan status by joining fans community organized by the club of
occupational electric sports. Regarding the fans’ interactions in communities, they also meet the
commercial needs; the fans would form the discourse identity defined by the mainstream culture, namely

“the electronic sports is a kind of emerging sports”. To some degree, the mainstream culture and -
commercial culture could exist as the elements of the fan culture of electronic sports.

Keywords: Electronic Sports Fan Culture Incorporation Integration

Exploring the Generation Z’s View of Death from the Perspective of Online Mourning
.............. P eeeresseastenterteraesteseteentestretue ettt e rrsasesr ettt astes Pu Junjie & Hu Yanna(63)

Abstract: As a new way of mourning, the online mourning would refract and influence people’s
understanding and altitude of death. Based on the accounts of deceased uploaders at Bilibili, this study
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adopts the method of grounded research and conducts interviews towards young people who are aged from
18 to 26 years old and frequently leave memorial messages on these accounts. According to the findings,
the Generation Z’s theoretical model regarding view of death would be constructed from several aspects,
namely the death of spiritual level, free and easy attitude towards death, dual values of death, and
positive attitude towards life, etc. According to the further analysis, the Generation Z would remove the
taboo regarding the topic of death, romanticize death while facing it directly, which would reflect their
universal and special view of death. However, the Generation Z’s view of death mostly comes from social
media, rather than family and school. Hence, we suggest to strengthen the death education towards
adolescents from all levels, namely macro level, medium level and the micro level.

Keywords: View of Death Online Mourning Generation Z Death Education

The Roommate Peer Effects in College Students’ Catering Consumption
.............................................................................. Huang Yl:fan & Ma Liping(74)

Abstract: Based on the related theories of peer effects, this article makes use of 4790 first-year college
students’ related information and campus cards’ catering consumption records provided by administrative
departments in an university, and tries to analyze the college students’ roommate peer effect in catering
consumption; meanwhile, drawing support from the natural experiment of randomly assigning dormitories
and the method of instrumental variable, we try to eliminate the endogenous problems caused by
roommates self-selection bias and two-way causality. According to the findings, there exists significant
peer effects in college students’ catering consumption recorded in campus card system; there exist some
group differences in the peer effects; the rural college students are less influenced by their roommates than
urban college students. Hence, we should guide college students’ view of consumption and values
correctly, make full use of subtle peer influences; meanwhile, we should also pay attention to group
differences in peer effects.

Keywords: College Students Catering Consumption Campus Card Roommate Peer Effects

The Study on the Youth Hostel Tourists’ Interaction Behaviors from the Perspective of Identity
..................................................................... Geng Songtao & Zhang Shenyang(85)

Abstract: Since the international youth hostel was introduced into China, its significance of locality, the
function and experience of localized place have been continuously constructed in practice. This article
takes the young tourists as the research object, tries to analyze their experience process of youth hostel,
and explain identity dimension and symbolic meaning behind this process. Taking an international youth
hostel in a city as the site of case study, this study conducts interviews with young tourists and forms
corresponding text data; using content analysis method as technical means, it explains the process and
significance of the young tourists’ embodied interaction behavior based on identity theory. According to the
findings, the youth hostel has become multiple cultural places in terms of function, and would represent
social field, tourism field and meaning field by the way of spatial reproduction; regarding the youth hostel
tourists’ interaction levels, it would present the characteristic from isolation to familiarity and the emotional
relationships corresponding to the differences; in the process of embodied interaction, they would
construct multi-level relationships, including place identity, self identity and social identity.

Keywords: Youth Hostel Place Experience Social Identity Interaction Behavior
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