K2039023



oon

A






SOFT SCIENCE

Monthly NO. 8 2020( Total No. 248)

Contents

Enterprise Management

The Impact of Political Resources on Technological Innovation of Private Enterprises

——Empirical Evidence from Private Listed Companies in China «++---esereesenrrreimiiiiiei... PU Yong-jian ,WEI Qi(1)
An Empirical Study on Influencing Factors of E-Commerce Behavior Adoption and E-Commerce Performance of Agricultural Enterprises

——Based on the Experience Data of Agricultural Industrialization Leading Enterprises «--+-----ce-e-: XIE Jin-li ,HU Bing-chuan(6)
Research on the Influence of Party Organization Embedding on Information Transparency

——Empirical Evidence from State-owned Enterprises -:-:--seereeererrcesiiiin, MAO Zhi-hong ,WEI Yan-peng(12)
Research on the Impact Mechanism of Corporate Social Responsibility on Consumer Brand Evaluation ««-««rererrrreesseermnnnnenieniinni

................................................................................................... LI Jiang , JIANG Yu-shi,WANG Ye-di et al. (19)
Executive Power,Internal Control and Social Responsibility in State-owned Enterprises — ++-++- YI Li-gi LI Tao,ZHANG Ting ,et al. (25)

Regional Development
Study on Policy Coordination of Agricultural Special Transfer Payment in Construction of the Main Functional Areas

Based on Comparative Analysis of the Eastern,the Central and the Western Regions in China «««ceceveesererarnorinnaiiiiniinaen,
........................................................................................................................ CAO Xiao-juan LI Jia-wei(30)
Study on the Green Innovation Efficiency and Its Influencing Factors of Industrial Enterprises in Provinces along “the Belt and Road” ---
............................................................................................................... XIAO Ren-giao ,SHEN Lu,QIAN Li(37)
Research on Coupling and Coordination Relationship between Water Resources Utilization Efficiency and Economic Development «++«+-+-
......................................................................................................... XING Xia ,XIU Chang-bai,LIU Yu-chun(44)
Strategy and Decision

The Influence of Institutional Rules on Collective Governance Performance of Small-Scale Irrigation Facilities

——The Mediating Role of Generalized Morality ««ccreeceeeecneronmaniineinn YANG Liu,REN Yang ,TANG Zhi-wei et al. (51)
The Decision-making of WEEE Disposer’ s Corporate Social Responsibility Fulfillment under Government Regulation -««««-xssrevseereneens
.............................................................................................................................. LI Chun-fa,LAI Xi-%i(57)
Study on the Influence Mechanism of Government Subsidy on Worker Labor Income Share --+-++-------+ LIU Xue-xin ,ZHANG Yu-lin(65)
The Effects of Political Ties and Business Ties on the Strategic Performance «++eoerereveresenmonianienees DING Shan ,YANG Pian-pian(72)
Sustainable Development
Research on the Influence Mechanism of Environmental [egitimacy Pressure on Corporate Carbon Information Disclosure -e<recreeeeeeecess
...................................................................................................... MEI Xiao-hong ,GE Yang,ZHU Xiao-ning(78)
Research on Carbon Emission and Influencing Factors of Industrial Coeal Production and Consumption
Comparison of Anhui and Henan Provinces Based on STIRPAT-EKC  ----eeereeeeeeenianianeans WANG Xiang-gian ,XIA Dan(84)
Organization and Human Resource Management
Research on the Influence Mechanism of Career Growth on Employee Contextual Performance «+++¢--+-- ZHANG Ning-jun LI Qiu-yi(90)
Effects of Leader Goal Orientation on Team Performance in the Project Context «--+eceeseees GUO Jie-nan ,HAO Sheng-yue ,REN Xu(97)
Research on the Formation Mechanism of Post-90s” Thriving at Work
—From the Perspective of Organizational Socialization =+«+-++++seesseresssiniemnniisninenin, LIU Li-hua LI Si-yuan(103)
Theories and Methods of Management
Study on the Presale Strategy of Perishable Commodities Considering the Reference Price Effect «-----cocorreevererreiiiiisinniiinnnennan,
...................................................................................................... GUO Chun-xiang ,FANG Yu-bo ,LIU Yu(109)
Research on the Impact of Brand Symbolic Values on Consumer Value Co-Creation Intention
Moderated Mediation Models  ++teteeersersersirimmiiiimiiiiiimieiieesinrerienorereirnarseisanessesns LI Xue-xin,ZHANG Zheng(116)
Research on Evolutionary Game of Decision-making Behavior of Participants in E-coupon Marketing Environment «««sscereeerereiiiiiennee.
................................................................................. TIAN Ying-dong ,YANG Wen-sheng , WANG Ya-meng et al. (123)

The Concept and Structural Dimension of Brand Orthodoxy
An Exploratory Research Based on Grounded Theory — :eseeceeesevceeennnns ZHANG Hui-long ,ZHANG Yu-dong ,LI Gui-hua(133)

Review on the Interaction Process of Value Co-creation between Suppliers and Customers  +-rerereeereeenes YANG Wei,WANG Kang(139)




SOFT SCIENCE

(BMFE)RE

VGRITE] W B e

(ALY 28017 F 1987 48, BAWNIARETFE. LIRS REELZBEHFESHLED. HiE
EASAFRITHZER T, BRITILIK, RAIBR THAZEFHERELENTIE, ZRAE2ES
BOOATL, ot aRl#E5I XK S (CSSCI) R PIF RCCSE FEZ.LEAB T, BIAENLEEHE—
Ht A FERIF), HHOF FEBRERREMAEABT A4S E SR A AT, RETE
WRES, FXOATMIEE MRS —EESRIMEELS, EARA,

HREFIYE BHA, BHRRNEEL, FTRITHESEZF. BB SRE. IFHeLEE,
BAGFSEHE. \IRHERE. REERE. DULEH,. 445 ANREEE. SHEELSFESMAE,
DR BLEY . B S R B SRR S S MAE R . BRI 3 M DR E W AME R 2B R R R,
HA XV RIBBEAL . FEBRRARERSEURRREMEL, BEAELEHEALR . KR
MRARUKRERITE, DU REFHEERALHFREBMZRTEE, ATAZEN FEXRER, &
P K R BB G R

(#ElE) HAT, BEERFRMEKX 16 FF, 144 5U/8, 4 H 28 i, EA%—TF5 CN51 - 1268/G3,
E BrAndE TS ISSN 1001 —8409, HEA&LE 62 —61, 2020 4FE M 25. 00 7T/8#, 4£4F 300.00 7T, &%)
FHBRRE (HKRBHE) SIBIITH.

A REE AT ED R )i e R ER R T
)il AR R R BB R H L B OE T MIEBRTFEGTR
@ﬂiﬁizigﬁﬁﬁmﬁé BITHE AR
PR

2 [R5 b B R B A T 4 A0
ORI H 5 R B BB 5 BT AR IR . ruank ot enki. net
FAE AR (ﬁ*}"i’)}éﬁﬁ%ﬁ :ruankexue. cbpt. cnki. ne
" M ORERT A R IIE: 11 2 5 % E-mail ; ruankexue@ yeah. net
BBELREE 610041 ruankexue@ sina. com
B % (028)85221835 HARER 2020 48 A

S B H
S S+ IR

b
&

ENGE - HRYS CN 51-1268/G3  HFRIRMEZELSE T RYIS ISSN 1001 -8409 MRS :62 -61 EH:25.00 7T



