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科学·技术·I程跨学科研究

军民科技协同创新的体系结构、机理和模式⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯杜人淮(1)

“后真理"时代环境科学知识在民主治理中的角色定位研究⋯⋯⋯⋯⋯郭佳楠(13)

新时代我国的数据安全风险及治理方案探析⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯王林(26)

文钍簇牙黜法徉嘲幼嗜 (主持人：北京市文化娱乐法学会)

作品数据化使用的赋权规制⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯杨绪东(33)

论城市更新市场主体参与的法律路径⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯陈吉栋，张冬歌(41)

在线庭审：现状、成因与变革⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯王洪用，崔家蔚(50)

碳排放权法律属性的二元界定⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯王莉，闫媛媛(57)
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经济学·管理学

跨国公司优势生产要素、价值链关联与中国微观经济增长质量

⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯刊、江永(67)

基于居民体验视角的新农村合村并居建设模式研究⋯⋯⋯⋯李堂军，杨璐欣(78)

虚拟社区信息质量对消费者行为意愿的影响

——以小红书为例 ⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯佟玉权，王玲玲，代玉霞(88)

管理者认知、战略变革与企业价值的关系研究

——基于中国制造业上市公司的实证研究 ⋯⋯⋯马 洁，孙志宜，曲 越(97)

哲学·苦言·文化

《马丁·伊登》的电影改编策略⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯李方木，李晓玮(107)
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JOURNAL 0F SHANDONG UNIVERSITY

0F SCIENCEAND TECHNOLOGY

Structure，Mechanism and MOdes of M．|itary-Civ_Iian ScIence and TechnOIOgy COIlabOratiVe InnOVatiOn

⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯DU Renhuai(1)

Research On the ROIe POsitiOning Of EnVirOnmentaI Science Knowledge in DemOcratic GOVernance

n the“Post—truth”Era⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯GUO Jianan(13)

An Analysis of China’s Data Security Risks and GoVernance jn the New Era⋯⋯⋯⋯⋯⋯WANG Lin(26)

Regulation on DigitaI Use of Works ⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯YANG Xudong(33)

On the Legal Paths Of the Participatlon Of Market Entities in Urban Renewa

⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯CHEN Jidong，ZHANG Dongge(41)

OnIine TriaI：Present Situation，Causes and Changes ⋯⋯⋯⋯⋯⋯⋯WANG Hongyong，CUI Jiawei(50)

Binary Demarcation of LegaI Attr．butes of Carbon Emission Rights，⋯⋯⋯WANG Li，YAN Yuanyuan(57)

TNCs’Advantageous Factors of Production，VaIue Chain Connection and Qua|．ty of Microeconomjc

Growth in China ⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯SUN Jiangyong(67)

Research On the V⋯age AmaIgamatiOn MOdes in New Rural Areas frOm the PerspectiVe Of

Resident Experience ⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯LI Tan囟un，YANG Luxin(78)

The Effect Of Information QuaI_ty in Virtual Community on Consumer BehaVior Intention：

A Case Study of Xiaohongshu ⋯⋯⋯⋯⋯⋯⋯⋯⋯TONG Yuquan，WANG Lingling，DAI Yuxia(88)

The ReIatiOnship Between Managers’COgnitiOn，Strategic Change and C0rpOrate Value：

An EmpiricaI Research BaSed On Chjnese LIsted Manufacturing COmpanies

⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯⋯MA Jie，SUN Zhiyi，QU Yue(97)

Adaptation Strategies of f协arf『几Ec^en from NoVel into FiIm ⋯⋯⋯⋯⋯⋯⋯LI Fangmu，LI Xiaowei(107)
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