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● 专题探索
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·································································································ZHOU Tengjun，LIU Chongguang，JIN Houzhong （14）
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Intention of Off-site Audiences··········································································LUO Lei，LI Hanxi，ZHANG Mengyan （26）
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Analysis of the Influencing Factors and Effects of Turnover of Head Coaches in Chinese Super League: Based on Event-history Analysis

·······················································································FU Lei，JIANG Hanxiao，SHI Haodong，CHEN Congkan （49）
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Community··················································································································LI Xiaodong，LI Xiaonan （59）
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Model·····························································································································FU Qun，HOU Xiang （70）

Internal Mechanism and Realization Path of the Supply and Demand Adaptation of Sports Industry Driven by Digital Economy

·····································CHAI Wangjun，WANG Wenbo，SHI Haoxuan，YAO Haojiang，CHENG Xinqiang，GONG Zihao （88）

● Research Review

Culture, Space and Life: A Review of Sports and Urban Studies from the Perspective of Urban Sociology
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