E NG —#EL RS : CN10-1286/F
[ Frbn 22 AR . ISSN 2095-9397

HEELEFFESED

% B %A%
% V& 4R A
Journal of Commercial Economics

(PXHmSHAEREW) T HEFLEE I
“D0184F F F B A AL A5 27 F) AMI??/a\ﬁﬁl‘” AT s 2

05 &K IRIL
HFAFNEEXE. HsFEVERAFRERMEZ N

7¢ BFES
FEM X B FERN 2 BERIBEEY TR

o0 1=l &I
WA ATER I LD WINSEE I EN %X R

o T dBy i b N ]

722 A%
SR TR RS SE B R RB T

Lo JS =~ diol 4




B R/2022%F%F 158 R 8504

AR

AR

3% B 4

o Fq 45

ik 3L

X

Br 2 TR E X RS & SR S T

BRI BT 5N R S LB AR TR £ Ja R 25 25 B A SR
Ber vt ik Tl ek R S Ty ik

TLIE ATtk 2 J 23 TH) &M AN K S0 R 2R 43 BT

B ERE SRR 5 R R R 23 5 ST

BER R — BB T X B R 2B 5 R

— A T A A A6 P AR

R T SR T S UL A JR X 2 B BT

P P R 4 SO 3 A I 1 A BT

FEAZA AR A AR I 5515 0 S 2t B ) ) AL B
P24 A il AR 22 SEARAT R B R L 495

By 2wt WP S TR R

BIRIKIEE FIAR T A ARER G TH BeA T2 I B 5T

Mo B S AN (LR T B AR ST

R S Al AT 4 2 A 3K T 8 52 i A
FRBTPEIR Y R M T SRR S (0 i 3K R )
ASCAURAN TR S X0 2 R B R B A iR

BRI R R HEIR 2 o BT SR pL I 5

FEL A o REA AR A (EDGH I 212 i B BE A2 )

— R TFABEIRE X ABEMNA

FL T ELAE IR Bl T T 2 vh sl PRI A7 RO I 3R 5 F AL

il S PRV R RS AT PR SS  sA RUET T
BYERAR L WSS K5 v el S A 5 e R AR
Wit A Il Bl B A A BB 5

AR LA HRT I S il 45 T RE T XA B S R 520 il

R S A Al 2B BTSN B SOV AT A
(PO B A Al 28 B BT R
Fe it K3k — WA HAE A LA

2 Bk FHE 2022 F 16553

S

(AES S

ik &
L% & 4

REF GREHE

T

F AMNE

el
N
R

R

M50 Yo

B AE
K
AER
L5 -
AR E

Bk A
FF 4
LS

X B
ot

10
14
18
22

26
31
35

39
43
48
52

57
62
66
70

74

79
84

88
92
97

100
105

109



CONTENTS

£At T

C R

R 3K, & i

AT

A AR

£ AL FF

*
#

e

55 8 3T 373 )5 Xt Al 10 T P BRI B Ay 2
I R Aol T o B e o R LR B 1 4

S RHIRSAIR T A 55 18 9% K vk 10 Hr

A7 by i BRA QA5 (LR SR A A I AR & DM 5 R M
AT RS AR T R A ORI

WP BT 5 N A0 M R E R RO

TR ZRTE LA T[] 11 535 PR R ot O ) L 0 5
5 50 P R R R M 5 e TR AR S PRI
B 235 SR XA F 7 b R RS0 S B
BB AT L 1 52 55 R AR A ) RS B S S T 5

TSIV Xk & 1 2R s (0] I 28 R o3 B
—— 3% F SNA F k89 524
AT YIRAL S VA PR &R SRCR I THETT

R E Z A Al A5t 5517 FH XU I e L PR 26
FE 2T AR N B A 7T A AT B RS A 5
—— Rk AR Z A IER

BRI T B 2T R TR i 7l THR ) R )
BOv S RSy R RS b R T

Womy . AL TREE AT RERARR T L S5 T

ROl ACH : NI ZEBE . X L SGEE BIL ]
pTRTIE = N/ 2 2 2 RSP i 2ty P RIS
— AT HRE R PRT A AL FIE

ZeIt s Eh—iF (BFELZF. KR, RALE)
= MMEEA T LR AIES S NEREE

W L
hE A

WE MR
IWE

% 4

WigE E I

ot
FRW GLB REF
Ms% % 4 RRE

s

XHE

SIS

% F

7 ks

Emh FEA

koo

L

FARL

L Rk B OEEE

Moo AR

i (RAEHNSEE) (FMm)

(O BTIER B ) BBEFEILT

113
117

122
126
130
134

138
142
146
150

155
159

163

168

172
176
180

184

189

3



B R/2022%F%F 158 R 8504

CONTENTS

Digital Economy, Specialization Development of Circulation Industry and Consumption Expansion........... Zhong Jiayi 14
Study on the Influencing Factors of Public Green Consumption Behavior
under the Goal of Carbon Peak..........ccceeeeeriiieeniieeee e Xiong Ping, Zhao Zhaoxia, Chen Hongying 52
Research on the Path to Enhance the Brand Value of Geographical Indications................ He Yan, Huang Jinghua 57
The Influence of Leadership Ability of Leading E-commerce Enterprises on
Supply Chain Relationship.........ccccevviiiieiiiiieeieee Han Ruijuan, Tao Jingxian, Shen Kunping, Liu Qunyang 100
Analysis on the Development Potential of Rural Service Consumption from
the Perspective of Rural Revitalization ...........ccoccoviiiiiiiiii e Shen Shi, YangHong 122
Research on the New Retail Marketing Model of Agricultural Products under
the Background of Digital ECONOMY ........cceeiiiiiiiiiieiiiieeee e Tian Junyan, Wang Zheng, Wang Zhe 134
Commodity Quality Problems and Countermeasures of China’ s Export Cross—border
E—commerce from the Perspective of Game ThEOIY .......cccuuiiiiiiiiiiee e Peng Shiyin 138
Discussion on the Coupling Coordination Development and Efficiency Improvement
of Logistics Industry and Manufacturing Industry in the Yangtze River Economic Belt..........c.ccocoeeiiienne Hong Tao 159
Breaking the Situation, Reconstructing and Upgrading: The Evolution of China’ s
Advertising Industry Structure in the Era of Artificial INtelligence ..........occccveveeiiiiiiie e Li Chunling 180
Business Friendship: Connotation, Dimensions, Comparison and Influence
MECNANISIM ... Ke Jingwen, Zhang Hui, Wang Yiying 184
(P LS AR A BIL) T & FEEs T (b sThes IaF) (i) IEE ) KRMF
“2018 4B ¥ BEALAAH L HF] AMI 24 5F 07 (o AT S8 R ) b T T
A Pl B 2 E AR R AL T
RCCSE F B4 5 A I FEARKF RRIHA PO PR AITAHT 5 LR
(b B S RIP) M 2 s8R ) T FHEL T I
(P B4t RS A - ALRH S ITIM SR ) BRI s A B 2R T LN
“Tp 7y B FACHFIEE A W T P SCHA ) P 4518 5 T RR £ HEAT AT 100 % HA )

4 Bk FHE 2022 F 16553



