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所谓责任品牌敲
暗。就是企业在品牌
攫遭过程中．在解缺
相应社会与环境问
题的同时，运用自
身专业优势．融^
公司及核心产品债

值．与公众蟹密联系，
具有战略眼光的企

业公民行为。责任品

牌战略能够太大地
提升和充实企业的

品牌形象和内涵．既

是最优化公益行为．

也是实现差异化竞

争优势的有效手殷．

能够提高公众认可
度．进而将这种品牌

效应转化为竞争力。

匿CSR日=会窨丑fP婴1__l

46
将社会费任融入企业发
展肌体

现点Opinion

*i**F讪Ed”
∞责任品牌力量的葑内涵棘泣

傅■；c∞Ⅲq

64企业牡会鸯任：追求什么■大化，殷格非

衢晨望2024．中犀c辅蓝田船慧孛土

67责任投瓷趋势下的报告发布机遇竹德明

∞何时不造假?孛彦督

∞★■㈣⋯”
70日本时产保险公司∞工作的推进*t雄【日】
花一旋充满境战和乐趣的历程皋嚏峰

实践Practice

cⅫe{月c∞“ah

48壬仁荣将社舍责任融^I企业发晨叭体赵韵

：OR■^F。¨

50本刊‘首席责任官俱乐都新春晚宴。举行g展

÷蝴!n；弹s。E&∞

52黼‘埠色飞行。先储蒋妄蕲
SⅡi§女～籼hj铀T"‘m∞一
弱衷鞔囊团．打造专业^才培养键蒋安i

5e元培翻译：企业走出去之前．我先走出去f f＆宏

±moE o啊⋯l⋯
e2企业公民

理论Theory

g■目目#雠|㈧c&轴㈣·b嗍‘
∞环境规崩与田际竞争力关霸帅新拍郭k燕末≈■
∞*BⅧm c0¨∞¨”
两打造不惧气愤变化的坚甍城市枉蜗

￡E＆*蛐¨}⋯‘
77粟掘业如何化陆为夷杜日

c∞m☆c∞R聃1

∞《如何鞠制企业社会蠢任船》连载(--p-)

w糯*Rq㈨㈣陋7万方数据



90

93

BeJrw Sick Who Knows

Responsibility：New Connotation of the Brand Power

Responsible Brand：New Elementof Enterprise Competition

Responsible Brand：New Choice for Productivity

ChinaYouth FemaleScientistA帅mTo Realizethe PerfectCombination of Science and Beauty

Sccial Innovation Bring out脚namic“Core World“

Minsheng Bank：ProtectArtastheModel of CivilizationInheriting

PepsiCo：Ten-year Journeyto Extend Power of Lm FeelingTiestheChntml andWestern Re自ons

Lenovo：Walking onAdvanced Field of Venture Philanthropy

Merceds Benze：。StarOream”Actions Take Further

Social Responsibilityisthe Cornerstone of CreatinEWell known Enterprises

BrinBSocial Responsibility and Business Developmentinto Harmony

NewYear Dinnerof CRO Club Held

China Southern：The Green Flight Pioneer

Neusoff Creates a Chain of Professional Training

Yuanpoi Translation：Go Out Before Enterprises to Go

TheFalat：bn,shipof EnvironmentRegul“cnandlH目T日№nalCow--fromaNewFerspectse
Corporate Social Responsibitity：Whatisthe Pu rsuitof Maximizing

2024：ChinaCSR BlueprintfortheImagination

The Opportunities for Report Release in the Trend of Responsible Investing

When not FOke，

TheSixthChinaGlobalCorporateSocial ResponsibilityForum Focused onChangeand Responsibility

The Process of SompoJapanInsurance CSRWork

A Journey of Challengeand Pun

Build a CityFacingClimateChange

How ExtracUve InduStdes Face EBG Risks

HowToWrite aCSR Report(XXXI)

OverviewofWTO Environmental ServieeNegotiations

RequirementsforUSAto Relivingthe Pastas a Great Powerof Manufacturing

A BriefIntroduction of and Comment onthel4 Proposals Laid Out bySecretaryGary Locke

for Strengthened Enforcementof LLS Trade Laws

TheManagementConcepts and Certificating Procedure on Frozen Foodin Japan

Difficultforthe Doha Negotiations Out oftheWoods

E-Commerce and ServiceOutsourcingShedUghton UntappedGrowth Potentials

wT强*目_c⋯㈣m 95

∞∞M拍孔弘钉{：；札∞辐蛎蚰鸵弱昭∞H}8盯∞曲加陀；2"∞斟筋盯

万方数据


