








Modern Communication

Journal of Communication University of China
Vol. 36 No. 2( Serial No.211) Feb. 2014

Main Contents

——The Communication University of China in the Year 2034
..................................................................... Zhu Guang-lie(1)
——“Broadband China” Strategy and Media Industry Development

................................. Zeng Wen-li, Zhang Jun-cang, Xiong Ying(15)

Analytic Hierarchy of Evaluation Indicator of Government Spokesman System
...................................................... Luo Yi-cheng, Chen Gang(25)

———The Making of Cultural TV Program:A Case of Henan TV’ s Hanzi

Yingxiong( Hero of Chinese Characters) «eeeoeeserreeeeee Wang Shao-chun(66)

——Image Demonstration of Documentaries = ++eseeerereseseeecess. Ni Xiang-bao(92)

New Media Field Theory and Precision Advertising --- Ni Ning, Jin Shao(99)

Digital Generation Gap and Cultural Feedback:A “Quiet Revolution” in

Chinese Families eereereeerrroesemrenseetiiiniiiiiiiiii. Zhou Yu-qiong (117)

Demand and Training of Internet and New Media Professionals

............................................................... Yu Hong,Li Ting(134)






