IIIIIIIIIIIIIIIII!IIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIII
2247652

M
g

Modern Communication




JURGCT

FPEFREXEFR
1979 &£ 9 A €T

atalogue

RISER

B R

1

AHIBDIEE L F 75 S Ae

SRAB AR R ME— IR AR FE

Journalcuc@163. com.

2
RIENBLEERE . (EEER.
REME. X827, EX. IR
%; & TIERAIANR SRR,
fERIEMEENL . BB, BKR
RIEFN L FHPAE

3
Sk H R 1E 8000-20000 7,
FXRBAFERA—(—) 1. ().

4

AHZIARAXREIR, IBERX
S CY/T 121-2015 b, TR
FEHTIEMER Word AR EINEE
FEFHF.

5
AHHOEEHBRLUEERTE
BOWSTALR . FLIRE & BEBNRY
WX, EEETEREETE
BIRIE. BFRFGS .

6
RRIESLMRATEAER,
LU AR /LR D56 %
RAEMERTE.

* R IR 5E
BEREMSH AMES " BIBRHEXE
Few /1

* HEFESEES

BB ESEN FEREHEREHIZEER "

SR BBE
REE BE% # 3/ 8

BEINME : L ES 5N EBDRERIER
HAR / 16

ERAEE BRSHENNIANEDG
BER / 26

EHES  BIACIBEROE BEESHFRE
n 533

VRNEE : FRD AN THEENESR
Xk B ¥ /43

* ERAFZH SR FAE
BREAERT" BUBRILINEER L SHIRMES#
KEF /55
MERLSRABHEENSEEBNGHR
¥ W MR /65

* E fR{EH#E

SIRIMEBUE TERTREN SREXNIMEERISIES

EBE /75
BRAEERMEBENBRRD Blir—ER" WAEBHR
% & X /83




atalogue

2022 5 9 HA
(L uERE34H)

DR

Journal of
Communication
University of China

AH|EmHR

* EEZER

AR BB “ R IZ”
MAR SBH /89

TR OENNSBYEM S L RHRBVRE D
HRE F£XN /97

BASTIE STMEBHER: " HEIR " ENMEHELRLH
AH / 104

PMEMERATEURRRNENTNSHR
B o % B

FHREHMETZAREE EESRIROERE
ARE / 122

* FIRAR TR 5T
B BHEA L B R  EB D Z XM
RER " HR”
¥ 2 /12
YERARE SAVIETRIR
— Xt R AT B A" B A B E E AT
B o3 REBR /138
BERMNEEER IR JREZ18 5Lk AE
B % K & /146
B BREHE: ATEESRENSERBL
BRARURFHR
® % /15
B ARERAN BBV BIR S1ticisR
) 44 / 162

1
FHEARERETFHEHFFABTIRER
B, hEMA. PEZCHT 5T KR
B, PERMGISXELLE S RIATIRERE,
FBEALEZHMIER. MTBRAULLRTF
HAEME, EIRATHEAMR, LUELE.

2

SRR R RUR SRR 1T SCF A A MRS 2L,
XHFERMARKREEIAER, XRE
fi. PRIDE. MGR—BEHR, NEEX,
AR IEBZIEE AR,

3

AHRTRME, WEEERER. LRRBRE
EMARAAMEBMNE, WEERAITHER
#. FUTRHAXBRERLEAEL, &
TR .

4

AHHBOXE. BRER REFTNR
W, THMEMARMER. HE. Tl
., INBERMEER, BiF: 010-65779586.

5

EHERTHESRIMT, KTHNATY
BEMAEESR. FRBRURRGZENR
. RIBEK, BHELELRIEDSE
REIE: 010-63098272, Wil M.




Modern Communication

Journal of Communication University of China

Vol.44 No.9(Serial No.314) sep . 2022

Main Contents

——The"“Big Fusion” Ideology of In-depth Media Mergence and Four Fundamental Factors
Guo Quan-zhong/ 1
——Reproduction of Collective Memory of SARS During Covid-19 on Social Media in China
Xing Meng-ying, Chen An-fan, Huang Hu/ 8
——Function and Consensus:Political Opinion of Self-media “Attention”
Zhang Ai-jun/ 55
——National Image Reconstruction and Chinese International Communication Strategies in
the Context of New Geopolitics of Climate Change
Wang Ji-long/ 75
——A Study of “Prosthetic Memory” in the Era of Popular Culture
Tao Dong-feng, Lyu He-ying/ 89
——Mediatization, Collectivization, and Aestheticization: “Consumption” Reconsiructed
by Life-sharing Social Media

Peng Lan/ 129







