S E Pz 0T AKEED TE*'I%*%%%%%&%?)E,HMU RCCSE i E#Z O FAREAH
BRI RN I

QK22319¢8

B & TR

CONSUMER ECONOMICS

HhE £ R X B R BUR R 5T F R % Ehﬁzﬁgi
RKEHBTHNREBL: JIREHIEESE S IKH? \ fmimﬂ]
FERRREERELREKERXEER F ko :JI_ZEE%
BREMM AR TG X H B E ML BRI MFR i

$ 38 %
2022 5 3 03

(Ba% 217 87) 2022

ISSN 1007-5682

9771007568220




R XIAO FEI JING JI

FEFEHSENHREFFE

PEHFHENRBEEERBALFERE

HESRMETHHEFHEK?

A FHRERADKEIS R ARER e

BrEFERMARMEB S HRERE. 5 XHB /N

FEARREERZBKERXEE R

FEGEHEEERERRENEREREKEE

B a5 3 E B E WL B EA R R

2022 4E55 3 1t B%

ST

cee RSB EE

A

WiERYg

ERE OF

X S

¥ *

KA

&

PR 4R 4K

5L ¥

A

x #

13

28

40

52

64

76

87



Consumer Economics(A Bimonthly)

No.3,2022 Seria3 No.217 Jun.2022

vz MAIN CONTENTS 722222

Socialist Consumer Economics with Chinese Characteristics
Regional Inclusiveness of China's Digital Consumption and its Political Economy Explanation

............................................................................................. YANG Ju PENG Hao

Peer Effect on Household Consumption Changes: Habit Formation or Reference Point Dependence?

............................................................... RAO Yu-lei CHEN Di_qiang ZHANG Meng_li

Can Consumer Finance Promote Economic Growth? A Quasi-Natural Experiment Based on the Consumer

Finance Company Pilots Promotion ««««-eceeereeceeieiencnnae. ZHANG Jian-gang SHEN Rong XING Miao

How does the Development of Digital Economy Affect the Urban-Rural Consumption Gap: Expanding or
Narrowing? ............................................................ WEI Jun_ying HU Run-zhe CHEN Yin-e

The Influence of Rural Labor Mobility on Household Consumption Structure
........................................................................... ZHU Ya_hng ZHANG Bin MA Yi-fei

Development Level and Regional Comparison of China's Modern Circulation System

.................................................................................... WANG Yong-yu ZHANG Yin

Measurement of Residents' Consumption Environment and the Consumption Growth Effect in China's
Coastal Provinces

.................................................................................... ZHANG Xiao-li YU Ying_bo

Research on the Influence of Intelligent Shopping Experience on Consumers' Purchase Intention

..................................................................... WANG Xu_hui XU Wei_xiao WANG Xin

13

28

40

52

64

76

87



ERZ—TIS: CN43-1022/F EbrtrAET]S: ISSN1007-5682
HERILS: 42-89 ESNEITHRS: BM1022T

>

fir: 10.007T

it




