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1 Broadcasting Media should Make Contribution to the Communica-

tion of the “Belt and RoadlInitiative” Hu Zhanfan

4 The Role of Media in the “Belt and Road Initiative”
Theme Planners: Newsroom of China Broadcasts

Column Hosts: Liu Haosan, Li Jing, Nie Qiao

5 The Media Mission in the Construction of the "Belt and Road

Initiative" Hou Donghe

8 An Interpretation of International Communication of the “Belt and

Road Initiative” involving Mirror Theory
Li Rong, Hong Yaqi

12 Give Full Play to the Advantages of Surrounding Communication
and Tell the Chinese Story Well

— Practice and Thoughts of the Report of the “Belt and Road Initiative” Made
by Inner Mongolia Radio

Zhang Xingmao, BaisiGuleng, Yang Junping
17 Create a News Cooperation Alliance
— Layout and Strategy of Guangdong Radio in the Background of the “Belt and
Road Initiative” Xu Hong, Zou Yongyi
20 Be One Part of the National Communication System of the “Belt
and Road Initiative” to Improve Yunan International Communication

Power Li Jianwen

23 A Brief Analysis of the Development of the Series of “China
Theater” in Southeast Asia from the Perspective of Intercultural Com-

munication Ling Chen

27 How to Transmit Chinese Voice by Xinjiang Media in the Back-
ground of the “Belt and Road Initiative”

Jin Yuping, Shi Liyuan
30 Grasp the Audience's Psychology with Audio-visual Language
—A Case Study of the Symbolic Presentation of “Belt and Road Initiative”

Gao Guiwu, Zhou Liang

35 Innovation and Practice of Broadcasting Theory with Chinese
Characteristic since the Reform and Opening up

Qin Qian, Qin Xingang
41 Supervision Problems and Countermeasures of Live Webcast (I)
— Analysis of Legal Problems of Live Webcast in China Lyu Ran

44 The “Drumbeat” in the Era of “Re-tribalism”
—On the Social Communication of Convergent Media Broadcasting

LiJingjing, Hong Yan
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47 Marketization Breakthrough of Traditional Broadcasting Programs

in the Context of Convergent Media

—A Case Study of the Program of “Wangguan Hongrenguan” Made by the

Voice of Business of China National Radio Zhu Shanshan, Wang Jun

51 The Practical Significance of Chinese Traditional Culture and Radio
Broadcasting Cui Jiaqi
54 A Brief Analysis of the Importance of Traditional Media to

Strengthen News Reviews Online Ye Chuanzeng

56 The Path Conception of the Sustainable Development of Media

Convergence Zhou Wan’an, Teng Teng

60 New Ideas of Radio Brand Marketing Activities with Low Cost in

the era of Convergent Media Fan Tao, Wang Lingying, Liu Taofang

64 Media Convergence Practice of Korean Broadcasting Corporation
Kang Qiujie, Gu Yuebing

69 How to Access to Audience by Insurance Radio Program
— An Enlightenment of the Program of “Insurance with Cases ” which Won the

National First Prize Made by Ningxia Business Radio Chen Yang

72 Research on the Mode of Media Communication in the View of

Internet Lin Fei

75 Expression and Refinement of Human Nature: On Sound Creation
of Radio Programs

—A Case Study of the Program of “China in Letters Home” Ye Sicheng

78 Practice and Thinking of Local Radio Station in Overseas Publicity
of City Image

Jiang Kaixiang
81 Development Strategies of Radio and Television Programs with
Guangxi Minorities' Language from the Perspective of Contemporary

Communication Liao Honghui

84 Assessment of Radio Programs in the Context of Media Transfor-

mation Cai Jingpei

86 Analysis of Activity of “ Millions of T Shirt” Launched by Yang-

zhou Radio Xing Yongqiang, Dai Xin

90 Launch the Activity of “1028 Fans Festival” with Brand Strategy
Shi Lei, Yang Hui, Zhou Yulong

92 On the Professionalism of Moderator in the Era of Media Conver-

gence Yang Xiuli
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