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1 Strengthening the Ideological Guidance of Media Communication

Chen Lidan

4 Three Focus on Small, Great and Positive : Launch more Excellent
Broadcasting Programs with Profound Ideas, Fine Art and Excellent

Production Gao Changli

7 Properly Guide the Public Opinion to Promote Broadcasts
Theme Planer: Newsroom of China Broadcasts
Column Host: Ning Lili

8 Personalized Communication, Allowing Political Broadcasting

Programs to Enter the Ear Guo Jing

12 How to Broadcast a New Era Theory by Political Radio Show

- A Case Study of Presentation Time Produced by Shandong Network Radio-
Television Station Cao Jin

15 How to Build a Platform for Local Leaders to Communicate with
the Masses by Radio Programs

- A Case Study of Citizens and Society Show Produced by Shanghai Media
Group Qin Chang
18 Lead the Public Opinion by Convergence and Innovation - A

Case Study of the Voice of Hubei Li Jingjing, Hong Yan

21 Innovative Thinking, Convergent Development and Traditional
Media’s Guidance Promotion

- A Case Study of Implementation Time Show Produced by Comprehensive
News Radio of Lanzhou Radio& Television Station Li Guanghui

25 Holding the "Artisan Spirit" to Cover the NPC & CPPCC Sessions
Chen Liang

27 Collaborative Innovation Promote the Reports on NPC & CPPCC
Liu Baixuan
29 Innovate the Report on NPC & CPPCC by Convergent Media to

Improve the Communication Effect Li Nan

31 Bias of Radio Media and Convergence of Intelligent Terminal
Zhang Xueqin

33 Listening Analysis of China Comprehensive News Radio in 2017
Xie Yongli

37 Practice and Exploration of the Transmission of Traditional
Culture By Radio
- Case Studies of Series Reports: To the Cultural Imprints We Are Losing

Yi Shengtao

2018.05: 52001
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42 Agenda Setting of Broadcasting News in Context of Convergent
Media Xiong Yi

45 On Development of Media Convergence Wang Jun

49 There is a Popular Radio to be an Intimate Person for the Audience

Zhu Li, Zhang Junjie, Bai Guangxuan

52 A Study on the Workability of Live Screen of Online Game
Gao Shan

57 A Study of Laboratory Model of British and American Radio
- Case Studies of NPR and BBC Zhang Xiaofei

61 Mode and Development of Radio Programs in the Context of

Media Convergence Zhang Yiling

64 How to Construct the Discourse of Excellent Chinese Traditional

Culture By Radio Sun Xigang, Sun Qiwei, Diao Xue, Gao Jie

68 “Audio +” Expression of News Apps of Local Party Newspaper

in the Context of Media Convergence Chen Xueye

71 Improve the Mechanism of Innovation and Convergence of Com-
munication

- A Case Study of “Jinting FM” App Bu Sugqi, Lyu Bing, Zhang Lan

73 Practice and Application of Radio Documentaries in Covering
Poverty Alleviation

- A Case Study of a China News Award Winner Enter Wu Taigou three times
Na Qizhuo

77 A Study on Status, Problems and Countermeasures of the Devel-

opment of Radio Drama Liu Zhuo

81 On the Influence of Radio Programs on the Growth of Contempo-
rary College Students

- A Case Study of College Time Show Produced by Economic Radio of Ningx-
ia Radio & Television Station

Li Li, Ma Jianping, Wang Dong

83 A Study on the Development Model of Radio Talk Show taking
College Students as the Audience in the Age of Media Convergence
Huang Chaomei, Yang Suli, Zhang Bingchao

88 Truth is the Root of Documentary Works - An Appreciation of the

Radio Winner for Documentary Category of ABU Prizes 2017:
Dogs and Cats: The Hidden Victims of War Li Hong

88 A Manuscript of Dogs and Cats: The Hidden Victims of War
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