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1 New Times, New Opportunities and New Ideas
Pan Li, Chen Changsong

4 Intellectualization: Advance of Traffic Broadcasting

Theme Planners: Newsroom of China Broadcasts

Column Hosts: Li Jing, Xiao Jingwei

5 On Innovation and Strategy of Traffic Broadcasting’s Intellectual-

ization Li Jiangang

9 Traffic Radio Develop with Smart Traffic Yangbo

13 Thinking and Practice of Constructing Intelligent Traffic Broad-

cast Liu Jia

17 Broadcasting + Smart Transportation: A Case Study of Fujian

Traffic Radio’s Innovation Lin Fan

20 Media Convergent Practice of Guizhou Traffic Radio
Liu Shuping

24 Application of Artificial Intelligence in Traffic Broadcasting
Piao Shiying, Jia Lu, Yuan Jing, Xu Yuanchun

27 The Reform of China National Radio I have experienced

Yang Zhengquan

31 Adhering to the Spirit of Reform, Build a New Media Model of

“Broadcast +” LiJing

35 A Brief Analysis of the Ethical Dilemma and Countermeasures of

New Media Qian Shuangshuang

38 An Analysis of the Network Audio-visual as a Hot Topic
He Tao, Zhou Wenwen

42 Research on the Interaction between WeChat Public Account and

Users of Traditional Media Zeng Fanbin, Yang Ting

48 Path and Way of Convergence of Radio and New Media: A Case

Study of the Voice of China’s Practice Ma Ye

51 A Trendy Radio: Innovation of Henan Traffic Radio and it’s Ap-

plication Client Wang Zhanhong

54 Innovation and Exploration of Audio-book Platform: A Case
Study of “Reading Hebei” Activity Laughed by Hebei Economic Life

Radio Yang Meikai, Wei Xiangdong, Luo Qiao
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57 Innovation and Persistence of Chinese Radio in Context of Media

Convergence: Comparison of American National Public Radio
Liu Zheng, Chen Qian, Xia Qi, Cheng Dan

60 Three Logical Degree of Transboundary Innovation in Financial

Programs: A Case Study of China National Radio
Wang Qiang

62 From “Plus” to “Convergence”: Turn on the Phone to “Watch”
the Radio - Innovation of Media Convergence of Suzhou Radio

Tang Lei

65 Innovating the Elderly Broadcasting to Meet the Needs of the
Elderly in a Better Life Li Qiuhong, Yang Yang, Li Yakun

68 A Brief Analysis of the Communication Characteristics and Live-

lihood Orientation of Traffic Broadcast News Guo Wei

70 Exploring the Beauty of News Broadcasting: A Case Study of
China National Radio Liu Yulei

73 From Static to Dynamic,Visual to Auditory: Sound Expression of

Historical and Cultural Shows Jiang Manjing

76 The Application of WeChat Public Platform in Broadcast Live
Shows -- A Practical Analysis of the “New Urban Crossing” Show

Made by Hong Kong and Macao Center of China National Radio
Li Shuhan

79 On Broadcasting towards Hongkong in the Era of Mobile Inter-
net: A Case Study of the Voice of Hongkong in China National Radio
HuYi

82 On the role of Media Professionals in Communication toward

Taiwan in the New Era Lin Jun

85 Role of Opinion Leaders in Radio’s Communication in the Cy-

berspace Zhi Ping

88 Seven Key Words should be Grasped in Publicity of Rural Revi-

talization by Municipal Radio Meng Xianghong

91 Making Public Service Advertising by Municipal Radio Station

Huang Kewei
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