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EDITORIAL

1 Elephants should also Learn to Dance : Meet and Embrace the

Digitization Shen Haixiong

MEDIA VISION

4 A Study of Current Development of China’s Public Broadcasting

Service

Wang Lin, Zhang Hong, Chen Jichua, Yang Zhengliu, Sun Jianguo, Cao Zhi

10 Ecosystem Construction of Mainstream Media in the Age of

Intelligent Media Bu Yanfang, Dong Ziwei

DATA AND RESEARCH

17 Vehicles and Intelligent Terminals Become Mainstream of Radio

Listening
-- Analysis of China’s Radio Listening Market in 2018
Huang Xueping
SPECIFIC TOPIC

23 Helping Young People Grow with Love and Responsibility:
Focus on Youth Broadcasting Programs
Theme Planner: Newsroom of China Broadcasts

Column Hosts: Liu Haosan, Rao Lei

24 Communication Strategies of Attracting Young Audiences: A
Case Study of “Tell the Post-90s Generation about Marx”  Yang Jing
27 Take Thematic Publicity as Making Products to Guide Youth’s
Public Opinion

-- A Case Study of “Chinese Youth Reading *“ Activity Launched by Guang-
zhou Braodcasting Network

Zhong Hui, Lai Dongfang
30 Development Strategy of Youth Radio: A Case Study of Beijing

Youth Radio Ge Wenjie, Zuo Meizhe

34 Taking Responsibility of Cultivating the New Generation of
Media Professionals

-- A Case Study of Jilin Educational Radio Ma Yanfeng

37 An Analysis of Listening Track of Adolescent Audience and
Chen Yehong

43 Making Joint Efforts to Contribute Wisdom and Exploring Op-

Production Trend of Broadcasting Programs

portunities for Radio’s Development in Difficulties: A Summary
of the 3rd Conference of Innovation and Development of China’s
Broadcasting Li Jiawei, Wang Tinglin
45 Consideration of Breakthroughs in Broadcast Media in the Per-
spective of Chinese Dream Xiang Zhongping

47 Development of Broadcasting in the Age of Big Audio
Niu Cunyou
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EXCLUSIVE INTERVIEW

52 Practice and Thoughts on Transformation from Radio to Conver-

gent Media: An Exclusive Interview of Wanghaibin, CEO of Ajmide
(Shanghai) Media Co.,Ltd.

Ning Lili, Xiao Jingwei

MEDIA STUDIES

56 Audience Internalization, Technology Reconstruction and Dis-

course Interpretation: An Analysis of Identity of the Core Socialist
Values in Context of Social Media Communication values

Li Peng
60 Create a New Media Convergence of Sound and Screen

-- An Empirical Study on Hangzhou Traffic and Economic Radio’s App of
“Kaiba”

Wu Shenghua
64 New Radio, Ecology and Prospect Liu Tingting

68 Constructing “Listening” Ecology in Context by Mobile Radio
Wang Chuanzhen

HIGHLIGHTS OF AUDIO-VISUAL MEDIA

72 How does “Light Cavalry” Make a Impact in Report of Large-

scale Events: A Case Study of “China International Import Expo”
Covered by the News Radio of China Media Group

Wang Lei, Gao Yan
76 How to Make Political Theory Broadcasting Soundly, Affection-
ately and Persuasively

-- A Case Study of “Miracle” to Celebrate China’s 40th Anniversary of Re-
form and Opening Up Liu Lili

80 Innovative Path and Communication Value of Cultural Programs
Zhao Guangyuan, Tian Li

PRACTICE OF MEDIA CONVERGENCE

83 Construction of Convergent Media Center at County-level: A

Case Study of Changxing Media Group Wang Xiaowei

87 Thoughts on Construction Status of Beijing Convergent Media
LiJing
BROADCAST MEMORY

91 Qi Yue’s Broadcasting Career: A Voice for the Motherland
Han Wenting

Center at District - level
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