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EDITORIAL

1 All-media Development is the Coordinate of Media Convergence

and Innovation Zhu Chunyang

TOP NEWS

4 An Article by President Xi Jinping on Promoting Integrated Media
Development and Constructing All-media Communication Landscape

has been Carried by the Qiushi Journal

4 At the Conference on Promotion of Media Convergence, Huang
Kunming Stressed to Actively Adapt to All-media’s Development
and Accelerate the In-depth Media Convergence

FEATURES

5 All-media is Changing the International Communication’s Land-

scape Yan Xiaoming

MEDIA VISION

8 International Communication of Short Video in Context of ‘One

Belt and One Road’ Tian Longguo, Zhang Cheng

11 Strengthen Cross-cultural Communication to Enhance the Con-

struction of ‘One Belt And One Road' Zhang Zhuoya

SPECIFIC TOPIC

14 Podcasting of Surging Vitality.
Theme Planners: Newsroom of China Broadcasts

Column Hosts: Liu Haosan, Li Jing

15 From Web 2.0 to 5G: Breaking through the Cognitive Dilemma

of Podcasting Li Li, Song Jin Yan

19 From Personalization to Socialization: Generation and Evolution

of the Concept of ‘Podacsting’ Tong Yun, Bi Dan

23 Podcasting: Audio Convergence and a New Aural Culture
Song Qing
27 The Digital Survival of National Public Radio in the United

States: A Research on Podcasts LiJing

31 Intelligent Development of Sound Media: New Terminals, Ap-

plications and Relationships Yin Yue, Zhu Doudou

36 Analysis on the Path of Payments for Broadcasting Drama Online
Bu Yanfang, Shao Xueying

MEDIA STUDIES

41 “The Internet of Things’ is Coming: How to Make Use of Short
Audio to Fight for the Center Position in the Media Landscape for

Radio Tang Qiongfei

45 The Beauty of Chinese: The Textual Self-conscious of Broadcast-

ing News Tu Guomiao
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49 Institutional Reform Promoting Media Convergence & Intelligent
Technology Assisting Iterative Upgrading of Radio Liu Qian
53 The Impact and Change of Artificial Intelligence Technology on

Broadcasting Anchors Liu Wenyan

57 Key Points and Changes of Media Publicity in Minority Areas in

the New Era Wang Fei

DATA AND RESEARCH

60 News Dissemination of CPPCC and CPPCC: A Review of Media

Convergence in Context of New Technologies Chen Yehong

HIGHLIGHTS OF AUDIO-VISUAL MEDIA

64 Innovation and Promotion of Media Convergence: An Inspiration
of the Special Programme of ‘My Two Sessions’ Produced by News

Radio of China Media Group Guo Jing

68 On the Creation of Series of ‘The Broadcasting Advertisements
We have Heard Together Over These Years’

INTERNATIONAL COMMUNICATION

71 A Review and Prospect of Development of International
Radio&Audio in the Past Year

PROFESSIONAL EXPLORATION

75 Analysis of Construction of Audible Content of Mainstream

Zhao Dong

Shi Yue

Media’s Apps Wang Yuesheng
78 Reverse, Closed-loop and Convergence are the Basic Logics of
Content Crowdsourcing of Broadcasting Programme: A Case Study
of ‘923 Crowdsourcing Based Traffic Information” Show Produced

by Quanzhou Radio&Television Gao Yingqiu

81 Platform Operation of Large-scale Educational Broadcasting
Programme: A Case Study of ‘New Observation of Education” Show

Produced by Qingdao Radio&Television Zhao Na, Zhang Xiaolin

83 Convergence and Innovation of Youth Broadcasting in the New
Media Age: A Case Study of Gansu Youth FM
Wang Chengwu, Ma Jun

86 How to Enhance the Emotional Penetration of Special Broadcast-
ing Programme of Literature, Art and Culture Zhang Pengfei
88 Analysis on Transformation and Upgrading of Operation of Con-
vention and Exhibition Launched by Local Broadcasting Media

Shi Wanyun, Ba Quandong

BROADCAST MEMORY
91 She is the People's Broadcaster

Ding Yizhen, the Pioneer of Broadcasting in New China Ma Yang
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