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中国广播
CH l NA BROADCASTS

1与共和国同成长

4习近平对“记者再走长征路”主题采访活动作出重要指示强调

牢记党的初心和使命牢记党的性质和宗旨走好新时代的长征路

5黄坤明在第十五届精神文明建设“五个一工程”表彰座谈会上

强调聚焦文艺精品创作更好满足人民精神文化生活新期待

6打通文化科技融合“最后一公里”：科技部、中央宣传部等六部

门印发《关于促进文化和科技深度融合的指导意见》

7媒体融合再出发：需要抓住哪些“关键”?

10移动音频的崛起与传统广播的选择

杨明品

申启武

●互圈
16精彩视昕，致敬新中国

主题策划：本刊编辑部

栏目主持：刘浩三吕晓虹肖婧为

17这些“第一”了不起 中央广播电视总台央广经济之声

2l我家住在解放路 湖南广播电视台

24心向红旗 河南洛阳广播电视台

28祖国，我对你说 湖北广播电视台融媒体新闻中心

30真理的味道 浙江广播电视集团交通之声、义乌市广播电视台

33我的当兵岁月 沈阳广播电视台都市广播

—圈
36人工智能研发及在传媒领域的应用 李 宇

39广播模型的构建与分析 胡云杰 洪 燕

45知识社会学视角下我国融媒体议题研究状况探析

一基于CiteSpace的可视化计量分析(2008—2018)
刘儒田何松

49做好广播电视调查研究的几点思考 王离湘

52试论人工智能发展态势下广播播音、主持工作的走向 张 超—强震皿
56 2019年上半年广播广告市场数据及特征分析 牛存有

—葱匿疆
59抓好县级融媒体中心建设坚守基层舆论阵地

边歌边振虎
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62刍议广播传播力建设

一以江苏省广播电视总台《初心一红色家书》传播为例
王海荣

65主旋律宣传的创新与突破

一以浙江城市之声“一封家书·40年40封信”活动为例
邹 雯农书荣

—霞盈
68美国广播公司打造多平台音频产业的实践与发展趋势

一以iHeartMedia公司破产重组及业务发展为例 张晓菲

73增强“四力”，以真本领打造精品力作 戴天林

75坚守“初心”、践行“四力”，做声音的匠人 唐佳菲

78短视频时代的传统文化传播与受众心理分析 郝玉佩

81微广播剧在融媒体时代的传播价值分析

一以《吉林好人》系列微广播剧为例 怀 楠

84媒体深度融合助力经济发展

一河南洛阳地区广播电视广告经营思辨 范树宁

86 农村基层应急广播的建设与应用 罗贤东 张雅娟

89县级广电媒体新闻报道质量提升策略探析徐红晓 史静远

9l汶川抗震往事

I—蟹墨匝
孙崇峰

95要注意把握媒体融合的“势”与“能”

95激活传播最佳发力点

95传播沟通：共识形成的必要条件和途径

96客观看待中国在5G网络建设的领先位置

96 5G时代传媒业格局将发生翻天覆地的变化

■匿置圈
5第十五届精神文明建设“五个一工程”获奖名单揭晓

5l庆祝新中国成立70周年精品网络视听节目展播季启动

5l中央广播电视总台启动“品牌强国工程”

58中央广播电视总台5G+4K+AI科技创新成果亮相BIRT＼，2019

6l 中央广播电视总台开播CCTV．17农业农村频道和CCTV一了国

防军事频道

64中央广播电视总台粤港澳大湾区之声广播9月1日开播

88 2019年“中国广播大会”论坛在北京举行等
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l Grow wim the People’s Republic of China Q抽j湘奢af培

4 Xi Jinping gaVe important instmctions to the theme interview

activity that tal(e joumalists retmce the route oflhe Long March，em—

phasizing the imponance of the party’s initial heart，purpose，nature

and ITlissiOn

5 At the 15th commendation conference on me Best WbrksAward

for construction of spiritual civilization：Huang Kunming empha-

sized that focusing on the creation of literary and artistic with high

quality to better satisf)，people’s new expectations fbr spiritual and

culturallife

6 Get thmugh the“last 111ile”of conVergence：Six departments

including me Ministry of Science and Technology of PRC，Publicity

Depanment of the Co衄unist Party of China etc．issued the‘‘G舭
ance on p∞monng in—depth conve培ence ofcuitu】屯．science and

techn0109y”

7 Media Conve曙ence Sets Out Again：、vhat are the“Keys”to Grasp?

’ang Mingpin

10 The Rise of Mobile Audio and the Choice of 7rraditional Broad—

casting 舶印a删

16 Pav Tribute to the New China with Wonderful Audio—visual

Theme Planner：Newsr00m 0f China Bmadcasts

Colunm Hosts：Liu Haosan．谤u xiaohong，xiao jingWei

17 These“First’’are Great P，(础J∞d妙c曲抽a B￡，妨陀耶尺a∞

21 My F锄ily Lives on Jiefarlg Road
Pmduced by Hunan Radio＆11elevision

24 My Heart Goes with the Five—Starred Red Flag

Produced by Llloyang Radio&11elevision

28I SaidtoMvCountrv

Pnl由Jced bv Convergent Media(knter of Hubei Radio＆1'elevision

30TheTaste ofTmth

Pmducedby Zhen自ia唱na硒c Radio，Yiwu Radio&R|eVision

33Mv Years as a Soldier Pro出c甜妙蚰en"昭啪a仃R日d如

36 Research and Development of Artificial Intelligence and Its Ap—

plication in Media
“M，

39 Constlllction and Analysis of Radio Broadcasting Model

Hu Yunjie，Hong Yan

45 An Analysis of the Research Status ofChina’s ConVe略ent Media

Issues in the Perspective of Knowledge Sociology：Ⅵsual Measure—

ment Analysis Based on CiteSpace “ⅡR“砌?，胁舶昭

2O l9·09总第3 l 5期
I ss u e N o．0 9，Vo I u m e 3 1 5，2 O l 9

49 Thoughts on Sunrey and Research of Radio and TeleVision

Wang Lixiang

52 On Development of Radio Bmadcasting and Hosting in Context

of AnificialIntelligence 动a甥∞ao

56 Data and Features of Radio Bmadcasting Advenising Market in

the First Half of 2019 J~铀cl』，驷u

59 Enhallce the Constmction of County·leVel ConVe唱ent Media

Center and Strengthen the Party’s Leadership oVer Public Opinion at

the Grassroots Level B函n 6b，B国n ZhP，曲U

62 0n Constmction of Bmadcasting Communication Powe卜Case

Studies of Communication of Audio Series of‘锄胁，月醯厅-Red

h戚ly Lette∥ 讹ng Hai rollg

65 Innovation and Breakthrough of Theme Publicity·A Case

Study of an Activity of‘钳Le∞曼r胁珊e·4护M强腰脚】d 4DLe觚’’
Launched by zhejiang Urban Radio 历u u锄，肌w瑶鳓ur0偿

68 Practice and Development’11rend ofAmerican Broadcasting Cor—

poration’s Multi—platfom Audio Industry—A CaSe Study of iHean—
Media’s Bankruptcy Restmcturing and Business DeVelopment

Zhang x函。锄

73 Strengthen the“Four Abilities’’to Create Maste叩ieces wim Real

Skills Daj 7妇n肋

75 Stichn2 to the“Initial Heart”to Put the“Four Abilities”into

Practice：0n Being a Sound Craftsman 7魄胁抬j
78 1’raditional Cultural Communication and Audience Psychology

Analysis in me Short Video Age Hao’缸矿j

8l Analvsis of the Communication Value of Micro—radio Dramas in

the Age of Media Conve曙ence：Case Studies of‘‘J椭(而Dod胁力”
Series 胁ajⅣa”

84 Deepen Media Convergence to Help Econormc DeVelopment：

Thoughts on LuOyang BrOadcasting AdVertisjng Management

Fan Shu?nmg

86 Constmction and Application of Rural Grass—mots Eme略ency

Broadcasting L“o刑a仃(幻昭．幼a，】箩'匈加an

89 Analysis on the ImpmVement Stmtegy of News Report’s Quality
of County—leVel Radio and TcleVision Media

Xtl Hongxiao．shi Jingyuan

91 The Past of Anti—eanhquake Rescue sM c曲叽咖孵
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