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EDITORIAL

1 Implementing National Strategy and Serving for the County is of
Mainstream Media's Responsibility

Newsroom of China Broadcasts

MEDIA VISION

4 New Trends, Businesses and Ecology: New Thoughts of Media
Economy Research
LIU Tao, BU Yan-fang
9 Adjustment and Breakthrough of Living Space: An Overview of
Radio Development in 2019
TIAN Yuan

SPECIFIC TOPIC

13 Broadcasting Media Contributes to Tackling Poverty Alleviation

Theme Planner: Newsroom of China Broadcasts
Column Hosts: LIU Hao-san, LIN Xiu

14 All-media Advantage Shows the Brave and Power to Fight
against Poverty
LYU Yan-mei

18 Gather Broadcasting Power to Help Poverty Alleviation
JIAN Li, WEI Min

21 Thoughts on News Reports of Targeted Poverty Alleviation in a
Multidimensional Perspective: A Case Study of ”Yan’an, the Holy
Land of Revolution, Bid Farewell to Absolute Poverty”

LI Rong, ZHENG Yuan, SUN Wei

23 Optimize the Publicity Effect of the Mainstream Media in Pov-
erty Alleviation in the Perspective of Direction, Arrangement and
Features

ZHAN Wen, YANG Jie, Di Chun-hua

26 The Role of Mainstream Media in the Practice of Targeted Pov-
erty Alleviation: Hunan Radio&Television Helping Tongchongkou
Village in Jianghua County to Fight Poverty

TIAN Long-guo, JIANG Meng-jie

29 Responding to the Times and Making a National Voice: An
Analysis of Convergent Media Live Series on Poverty Alleviation
Made by Yunnan Media Group

LI Jian-wen, TAN Yu

33 Taking Advantage of Radio and Television Media to help the
Precise Fight against Poverty
GUO Ya-nan

FORUM

35 The Inheritance of People’s Radio and Internet Broadcasting: An
Expert Dialogue on Radio’s Development
LIU Hao-san
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MEDIA STUDIES

40 Evaluation Dimension of Sound Quality of Audiobooks
TONG Yun, ZHOU Rong-ting

44 Strategic Choices for Radio to Resolve Scene Crises
YU Zhong-tao
47 A Research on the Targeted Delivery Strategy of Radio Advertis-
ing
WU Kai-you
50 Status and Challenges of Technology Application in the Develop-
ment of Broadcast Media Convergence
LIU Zhan

HIGHLIGHTS OF AUDIO-VISUAL MEDIA

53 A New Mode of Radio Communication: On the Creation of the
Large-scale Convergent Media Product “My Home is on Jiefang
Road”

ZHONG Qi-hua

INTERNATIONAL COMMUNICATION

57 A Preliminary Study on the Project Test Process of the Commer-
cial Laboratory of Boston Public Radio
ZHANG Xiao-fei

PROFESSIONAL EXPLORATION

62 An Analysis of the Development Path of Music Radio in Context
of Media Convergence

ZHOU Xin-wen
65 Building a Bridge of Cultural and Tourism with Sound: A Case
Study of Music Radio of Zhejiang Radio &TV Group

YUAN Xiao-hua
67 A New Attempt of Media Convergence in Radio Drama: A Case
Study of Audio-visual Drama “Guardian Hero”

XIE Cai-wen, HUANG Jian-wei

70 On the Artistic Aesthetic Value of Radio Drama: A Case Study of
the 15th "Five Top Project Prize" Award-winning Works

XUE Wei-qiang
73 A Preliminary Study on the Effective Convergence of Product
Placement Broadcast by Anchorperson and Radio Program: A Case
Study of “Singing in Morning Rush Hour” Show Made by Henan
Private Car Radio

YAO Hong-liang

BROADCAST MEMORY

76 Xinhua Radio in She County
ZHANG Zhi-jun, WANG Kuang-qing
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