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18 媒体直播带货发展路径
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业务探索
58 推进融合发展 加快转型升级
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62 全媒体时代时政新闻报道的实践探索
 ——以央广网全国两会报道为例    张春梅

64 融媒新生态   网红工作室助力广播转型升级
 ——贵州交通广播工作室制浅析   赵    瑜

67 专业呈现精彩亚运   创新服务智能亚运
 ——浙江广播电视应如何助力杭州亚运      袁奇翔  刘怡辰

71 浙江广电营销战“疫”创新实践 姚华静
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媒介前沿
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业界动态
28 中共中央办公厅  国务院办公厅印发《关于加快推进媒体深
度融合发展的意见》

49    《互联网互动视频数据格式规范》正式发布

54 第46次《中国互联网络发展状况统计报告》发布
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70 中国广电网络股份有限公司成立
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带货新赛道
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1.Provide More Space and Stage for Broadcasters  

ZHONG Guang-Sheng

MEDIA OBSERVATION
4. Multi-Dimensional Integration: The Future Road of Urban Radio 
and Media Convergence 

YIN Yong-Qing

FORUM
11. Integration and Thoughts of The Ecology of Both Live Broad-
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SPECIFIC TOPIC 
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LU Min-Hua & LI Qi-Mei

18. Development Path of Media Live Commerce—An Example of 
Changjiangyun App`s "A Zhe`S Live Commerce", Hubei   

HUANG Zhi-Wei, ZHANG Xiao-Hui & CAI Mei

20. The Enlightenment of Live Commerce, Private Domain Traffic 
and MCN To Broadcast Media Operations  

CUI Hai-Feng

24.Create A New Three-In-One Urban Media E-Commerce Model   
WANG Dong & WANG Zi-Wu

26.Content Comes First, Empathy Communication: The Way of 
Brand Management In Radio Advertising—An Example of "Hear 
The City"  

WANG Jing & WU Jiang 

29. "Free In Suzhou" Cultural And Creative Studio—Starting From 
Radio, Reshaping The Media And Cultural Innovation Ecosystem  

ZHOU Zhi, CUI Jing, WANG Jia-Jia & DANG Zhen

PRACTICE OF MEDIA CONVERGENCE
33.The Deep Integration Path of County-Level Converging Media  

TONG Yun, WANG Cheng-Li & DIAO Yun-Bo

MEDIA STUDIES
37. ASMR: A New Venue of Integration of Audio Platforms, Users 
and Content—Based on The User Survey Conducted on "Himalayan 
FM""Lychee FM" And "Dragonfly FM" 

LAI Li-Jie & ZHANG Hong-Xia

43. In The 5G Era: The New Paradigm of The New Voice Media 
Platform – An Example of "Yun Ting" APP  

PENG Cui, DONG Min & WANG Xiao-Ting

46. Practice and Reflection on Creating High-Quality Radio Night 
Reading Programs 

 HOU Yu-Jun

50. Observation of Radio & TV Broadcasting`s MCN Phenomenon 
from The Perspective of Media Convergence  

ZHU Jian-Hong  

55. Stepping into MCN, The Advantages and Shortcomings of 
Broadcasting Media 

LIU Xiang

PROFESSIONAL EXPLORATION
58. Promote Integrated Development, Accelerate Transformation 
and Upgrading—An Exploration of Constructing an All-Media Com-
munication System in Jiangsu Broadcasting System  

LI Sheng

62. Practical Exploration of Current Affairs News Reporting in The 
All-Media Era – An Example of www.cnr.cn`s Coverage of NPC and 
CPPCC  

ZHANG Chun-Mei

64. Converging Media's New Ecology, Internet Celebrity Studios 
Help Radio Broadcasting Transformation and Upgrading—Analysis 
of Guizhou Traffic Radio Studio System  

ZHAO Yu 

67. Professional Presentation of the Wonderful Asian Games, Inno-
vative Services for the Smart Asian Games—How Should Zhejiang 
Radio & Television Help Hangzhou Asian Games  

YUAN Qi-Xiang & LIU Yi-Chen

71. ZRTG`s Innovative Practice of Marketing in Fight Against 
COVID-19   

YAO Hua-Jing 

74. Radio Micro (Short) Drama`s Strong Power, Old "Throat" Give 
Birth to New Voice—Thoughts on The Emergence of Radio Micro 
(Short) Dramas in Fight Against the Epidemic

ZHI Wei

76. Voice Montage: New Thoughts on The Creation of Radio Cul-
ture & Entertainment Programs

ZHANG Peng-Fei
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