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要        闻   2020年“新春走基层”活动暨“脱贫攻坚一线见闻”主题采访启动
本期关注   共圆小康梦    欢乐过大年
传媒视野   5G时代的音频业：场景延展与融合创新
融媒聚焦   5G+AI驱动东北地区城市广播的融媒体传播
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卷首语
1 在格局重构中发掘音视频发展新空间	 陆小华

要闻
4 2020年“新春走基层”活动暨“脱贫攻坚一线见闻”主题采访启动
      记者札记：
             2020年“新春走基层”的第一步，从踏上京张高铁就开始了！

             扶贫路上那些开往幸福的列车	

             磨练“四力” 见证历史性变革	

             设公益岗、上新产业    河北省康保县马鞍架村户户有营生	

特稿
8 战疫情,广播电视全媒体出击！
             中央广播电视总台传达学习习近平总书记重要讲话精神 	
     研究部署下一阶段疫情宣传报道和防控工作

             总台战疫情报道彰显主流媒体责任担当

             战疫！全国新闻广播总动员

             坚守风暴之眼 记者蒋晓平的使命情怀

             湖北广播传递一线的声音

             湖南“村村响”传递防疫最强音

             调研数据：战疫信息战 广电融合传播——赢

本期关注
22  共圆小康梦  欢乐过大年
             春晚：中华文化盛宴    全球文化现象

             中央广播电视总台春晚点燃中国团圆情

             一台充满团圆幸福和未来向往的晚会

             春晚全球多地直播吸引海外观众

传媒视野
33 5G时代的音频业：场景延展与融合创新	 李建刚

38 5G时代催生短视频与长视频“双引擎”发展新思路	
	 田龙过     郭瑜佳

41 基于媒介生态学的网络音频生态域构建
	          ——兼议人民网网络音频构建路径	 徐    阳

讲坛
45 对外传播内容及形式的创新探索	 卢文兴

传媒研究
48 聚焦新媒体方向的新闻学/传播学与法学双学科推动
          ——2013～2018年中国传媒法学国家社科基金立项课题分析

刘逸帆     王伟亮

52 融媒体时代播音与主持专业教学创新探究	 李   琳

视听看点
55 新媒体语境下文学传播的创新与嬗变
          ——以中央广播电视总台央视《朗读者》节目为例	 齐建东

58 广播创作语境与声音设计观念刍议
          ——基于《听，70年的时代回响》的创作思考

叶思成   何梦凡   孟    孟

传播与法
62 网络文学IP改编版权侵权现象探析	 许    洁

融媒聚焦
67 5G+AI驱动东北地区城市广播的融媒体传播	 宋明华

国际传播
71 从马拉松赛事电视直播看媒介叙事的基本走向	 陈志生

广播话题
74 关于广播剧的存在与发展

〔英〕修·切格内尔（Hugh Chignell）    翻译：孟伟

业务探索
76 传播心理学在广播媒体的应用融合	 王    琳

78 广播媒体公共服务功能浅析
          ——以广播就业服务类节目《职场帮帮团》为例	 李湘麓

业界动态
21 中央广播电视总台元宵晚会调整为抗疫特别节目
37 中央广播电视总台2020春晚5G+8K/4K/VR创新应用启动
37 加快广播电视高质量创新性发展  2020年全国广播电视工作
会议召开
44 广电5G在湖北抗疫一线紧急开通 长江云首次实战应用
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EDITORIAL
1  Exploring New Space of Audio and Video Development in Re-
structuring Media Landscape 	 Lu Xiao-hua

TOP NEWS
4 “The Grassroots Level Activity among Journalists dur-
ing the Spring Festival” in 2020 & “Theme Reports on Targeted 
Poverty Alleviation” was Launched  
Reporting Notes：
●The First Step of “The Grassroots Level Activity among Journalists 
during the Spring Festival” in 2020 Starting from Beijing-Zhangjiak-
ou High-speed Railway!
●Trains for Happiness on the Road to Poverty Alleviation
●Exerting the “Four Abilities” to Witness the Historic Changes
●Setting up Public Welfare Posts to Develop New Industries in 
Ma’anjia Village, Kangbao County, Hebei Province

FEATURES 
8 Fighting Epidemic: Radio, Television and Convergent Media’s 
Intensive Coverage 
●China Media Group Thoroughly Studying and Implementing 
the Spirit of President Xi Jinping’s Important Speech, Researching 
and Deploying the Next Stage of Epidemic Reporting, Prevention 
and Control 
●China Media Group’s Reports on Fighting Epidemic Demonstrating 
the Responsibility of  Mainstream Media
●Fighting Epidemic！National News Broadcasting’s United Efforts
●At the Eye of the Storm: Reporter Jiang Xiaoping’s Mission and 
Feelings
●Hubei Radio Deliver the Voice of Fighting Epidemic at the Front-
line
●Hunan Extending Radio Broadcasting Coverage to Every Village of 
FM Delivering the “Strongest Voice” of Fighting Epidemic 
●Survey Data: Winning the Information War of Fighting Epidemic 
and Broadcasting Media Convergence

SPECIFIC TOPIC 
22 Spending a Happy Spring Festival with a Promising Prospect
●China’s 2020 Spring Festival Gala: A Feast of Chinese Culture and 
Global Cultural Phenomenon
●2020 Spring Festival Gala Televised by China Media Group High-
lighting Emotional Reunion of  Chinese People
●A Party Full of Reunion Happiness and Future Yearning
●China’s 2020 Spring Festival Gala Attracting Overseas Audiences

MEDIA VISION 
33 Audio Industries in the 5G Era: Scene Extension and Conver-
gence Innovation	 Li Jian-gang

38 5G Era Spawning New Ideas in “Dual Engine” Development of 
Short and Long Video	 Tian Long-guo, Guo Yu-jia

41 Construction of Online Audio Ecosystem Based on Media Ecol-
ogy: A Case Study of “People’s Daily Online”	 Xu Yang

FORUM  
45 Innovative Explorations of Contents and Forms of International 
Communication	 Lu Wen-xing 

MEDIA STUDIES
48 Focus on Dual Disciplinary Promotion of Journalism/Communi-
cation and Law in Context of New Media: A Summary of Projects of 
China’s Media Law Supported by the National Social Science Fund 
of China from 2013 to 2018	 Liu Yi-fan, Wang Wei-liang

52 A Research on Teaching Innovation of Announcing and Anchor-
ing Major in Convergent Media Era	 Li Lin

HIGHLIGHTS OF AUDIO-VISUAL MEDIA
55 Innovations and Evolution of Literary Communication in Context 
of New Media: A Case Study of “Readers” Broadcasted by China 
Media Group	 Qi Jian-dong

58 On Context of Radio Creation and the Concept of Sound Design: 
On Creation of “Listening, the Time Echo of 70 Years”

Ye Si-cheng, He Meng-fan, Meng Meng

DISSEMINATION AND LAW  
62 An Analysis of Copyright Infringement in IP Adaptation of On-
line Literature	 Xu Jie

PRACTICE OF MEDIA CONVERGENCE 
67 5G+AI Driving Media Convergence of Urban Broadcasting in 
Northeast China	 Song Ming-hua

INTERNATIONAL COMMUNICATION   
71 Seeing the Basic Trend of Media Narration from the Live Televi-
sion Coverage of Marathon	 Chen Zhi-sheng

RADIO TOPICS
74 On Existence and Development of Radio Drama

Wrote by: Hugh Chignell（Bournemouth University） 
Translated by: Meng Wei（Communication University of China）

PROFESSIONAL  EXPLORATION   
76 Applications and Convergence of Communication Psychology in 
Broadcasting Media	 Wang Lin

78 An Analysis of Broadcasting Media’s Public Service Function: A 
Case Study of Employment Service Radio Program “Workplace Help 
Group”	 Li Xiang-lu
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