(AL

548

=N AN @

a1 1 dEy

o b T dEy LI B B |

A\ o= thdir S )

ISSN1007—8266
CN11-3664/F

FEMRFEST

EEH Xz O

FEAN TSR FZOERT)

X SBF5IES| (CSSCI) kiRHATI
FEARKT “SEHRTIER" EE%EKIFEHT

‘P@?‘fﬁ % |

CHINA BUSINESS AND MARKET

o REHHT = N HE AR It IR 1E 22 5 SE LBk AR 5 IR AL el
© [P 27 B BRI XIS 0o g K T JR PR 5 i

o M A GrIRBEM G ot AR AL 5 RN

o BT A bt K I IR AL

AR RZFET> 202 00 12



‘i’ @;ﬁxﬂ%ﬁ* 20204F 12 A, %34 %% 12 (A %315 H)

9)?"%\% y,j’"%
» . > L S
R B & LK #
SN & NOK
NS Al

o B I AL

3 KBRS 5 TR FE A i R T AR B S B AL AR - eeereeeeeeeeemeeenen s IR
11 B AR MR 5 A BRI TR - eveveeeereerees ettt LTk
o T4 %5

20 P LT 7 5 T XU Ko ) S B B [ B - evevevevememeemseseseieseneese s BEE K K
20 SN ST RTRFAE AT A MO M AT BRI v S AU 5
EHER

A0 YR T AT B S WX B 2 5 AT LM o eoeveeeeememememsmeeeeee e 5, R4k
51 RRZE % BESR 16 7 B8 o] K SO EL A ST 25 S [ B M v eveeeemmememsesesemseeecces ¥ M, I A%
4k 32

60 B - 22 M AE ) 5 M Jo AR B A L G300 o eoveereeeeseeesememsmsenneiemeinnicanes IARE, B B, )L
72 NS B AL T SR TR BN R 22 T ARG e eeevererememnereeeeceie W E
Ly

83 A ERMELEM A T 1 FR 2 52 H I T I R ER S ITHEE e eeeerereermesememeetseeeeeees X1 75 AR
Gtk F

92 TR HHUITHE RE A 2 i a4 B T 2 S R DM L RE Lo A4
1025 — & [ BBt 55 VA 0 HASE IIE ST G ML A - vveereeeeremrmsemensmeeieene SR AT
+ RA S,

1A F 255 e R BRI IR oo &
125<< H (JIKLJEQJZ:@‘IC>>2020 AR B ] SR ververeeere e AT 4 3R

HATFIE A S : CN11-3664/F * 1987 % m * 16 % 128 % zh * P % $12.0 * 1800 % 12% 2020-12



CHINA BUSINESS AND MARKET

December 2020, Vol.34,No.12

[ Circulation Research

3 Research on Realization Path and Mechanism of China’s Agro—product Circulation Channels Evolution in the
CoNtEXt Of BIg DA c.couirieiiiiiiieieieet ettt sttt ettt s Research Group

11 Research on the Mechanism of Digital Technology Empowerment and New Retail Innovation.........ccccecceeenneene.

(1 Electronic Commerce

20 A Study on the Influence of Perceived Risk on Purchase Intention for Influencer Marketing........ccccccceveuenncne.
................................................................................................................................ LU Hong-liang and ZHANG Min
29 Effect of Characteristics of Take—out Service Retailers on the Geographical Distribution of Online Customers
................................................................................................ JIAO Teng—xiao, ZHAO Xiao—hua and LI Xian-guo

40 The Impact of ACGN Short Video Marketing Strategy on Customer Engagement.........ccccocevevverenienieniencnincnicnnn.
....................................................................................................................................... YAN Xing and WU Jin—feng
51 Determinants of Online Games Satisfaction and a Research of the Effect of Satisfaction on the Purchase
Intention of Virtual TEems.......ccocoviiiiiniiiiiiiie e PENG Bo and WANG Shu-feng

(] Enterprise Management

60 Research on Quality Reform Mechanism of Digital Economy Empowering Manufacturing Industry and the

Effect of That...c.cooeriiiiieeeeeeeeeteeeee e WANG Yong—long, YU Na and YAO Niao—er
72 Obstacles, Driving Factors and Path Dependence of Digital Transformation of Small and Medium-sized
FEDEEIPIISES ..ttt ettt a et s a sttt ettt et ettt ZHANG Xia—heng

] Market Analysis

83 International Economic and Trade Rules in the Perspective of Global Value Chain: Challenges and Trends
..................................................................................................................................................................... LIU Nai-xi

[] Economic Laws

92 Construction of Cross Border E-Commerce Dispute Enforcement Mechanism Based on Private Execution and
SIATT CONMITACE. e tevtetteiteetteteettet ettt ettt ettt ettt e st sat et e s bt e b esae e b e st eae e bt sstenaesusensesssensenneens WEI Ting—ting
102 B&R International Tax Mediation Status Justification and Mechanism Construction..................... 70U Xin—kai

O Experts Viewpoint

114 Regulation of Digital Economy Development.........cccccoiruiririniiniiniiniiinininenenieieeeeeeeeee s WANG Miao



