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MEEHAE CHINA CREDIT CARD

Special Report

Topic

9 The differential and professional development road of Bank of Shanghai credit card business

13 Make the precise layout of “Internet+” for intensive and meticulous farming in consumer finance
17 Interview with Wang Haitao, general manager of Credit Card Department of SRCB

23 Intensive and meticulous farming in the regional market to develop the credit card business steady
26 Interview with Liu Jinfeng, deputy general manager of credit card business of Jinshang Bank
30 The path of credit card business development of regional commercial bank

Hot Point

34 Sunshine geek creates new paradigm of CEB credit card marketing

Business Management

37 Research on credit card cash and money laundering risk

40 Discussion on outsourcing management of credit card call center based on the practice of Huaxia Bank Credit Card Center
42 Discussion on MGM marketing of credit card in mobile Internet Era

Personal Financial

45 The main risk points and coping strategies of the current bank ATM cash business

47 Discussion on the main way, harm and countermeasures of purchase and sale of bankcards
Payment Innovation

49 The payment service system construction has achieved remarkable results in Jiayuguan City
52 The investigation and reflection to rural payment services

Finance Forum

55 Problems and countermeasures of Rural Credit Cooperatives’ Data

61 Research and practice on automatic credit warning platform of Rural Credit Cooperatives in Fujian Province
65 The current situation, reasons and reforming path of rural financial insufficient supply

Fortune Plaza

70 Analysis and case interpretation of public-benefit asset management products

75 Rational view of the appreciation and devaluation of RMB

Leisure Time

Tourism

78 Assisi is the pearl on the Umbria fields

Culture Essay

Collection

84 The Introduction of the space theme bank card

Economic News
88 China’s economy has shown a steady recovery, etc.

Industry News
90 ICBC issued audio-visual theme credit card, etc.



